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KEEP IN STEP 
f]! The World progresses naturally. 

f]! To keep up, the Macaroni Industry 
must follow a steady and natural pace. 

f]! That will be easy for the manufac­
turers who keep in step but hard for 
those who are always dragging behind. 

'f]! Our Industry's progress depends on 
how well we popularize our products. 

f]! Let's keep in step by a sane and eco­
nomic educational publicity cam paign. 

-
STUDY PLAN PROPOSED--­

KEEP IN STEP 
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Ollt 0/ /1.1' " Ida' dud llItlll famous ,'alit' orrh bridgt'J ill 
1M ",orld-Illt Comrl's /Jorl: IJririgt ill /111' Dllrd,III oi Ih,' 
Su""n" /'alo((', I'tking, CllimJ. III MUh orrb, linll'far 10 1/,,. 
Ilro'Iq. (t'si/;"" (O rrllllolrd orr/IU jn lilt 11'11111 of. Mid·"',"11 
,hit".,'fJ bO,rj·l. 101 111(((11/11/1), ti'illlS/tJod /I" 'ral 'y ,rrod 
II/ If,r mOllY (fll l,m'a 1/10/ III,," tDutd o:'rr i/. 

You Can Depend On Mid-West Boxes 
There seems to be some confusion among huyers ill determining' the grade of 

shfppillg' hoxes that will profit shippers til.; 1ll0St. 

Some huy a "just as good" box at a tC111ptill~. low !l,riec-hut, fmd it s cost, in the 
ultimate check-up, to he 1111warralltably higJ, ~nd liS SCT\'1CC ullsatisfactory. 

Others call for the best proved quality box their mOllcy can huy and discO\"cT t,hat 
th'~ better box is Illost economical, judged by final cost-and It great deal 1Il0rc practical 
ill "tough going." 

'Vhich typc is the lIlost serviceable and cconomical? 'Vhich do you htly? Did 
you evcr check up? 

The quality hox has bccn provcd by actual service records to , bc supe~jor ill every 
phase to thc "just as good" box and therefore always thc most deslrablc. l'or example. 
lIsers of the popular :Mid-'Vcst corrugated shipping boxes know ,this to bc truc-:-othcr­
wise snch It largc Humhcr of shippers would not hl1\'c standardlzcd on thc Mul-\Vcst 
fluality product. 

Thc solid fibre hoxes of thc Container Corporation 0; Amcrica arc just as rcmark­
ahle fro III a (IUality standpoint as thc Mid-\Vcst p~oduct and can also he ~lcJlclldcd on 
to gi\'e thc same sa tisfactory. low cost scn'ice. HtIIlt lip to a standard quality they hest 
prOH thdr IIlcri t by gilt -edged sen'ice. 

)n what can ollr large, experienced orgallizatiun ht'lp YOII? Read thc coupon herc­
with, rill ill and mail today, It lila), sa VI.' YOII money, 

MID .. WEST BOX COMPANY 
AND 

CONTAINER CORPORATION 

111 W. Washlng10R St. 

FI~ lml. - Nine FUlorirti 

------..--'..-

O"AHERl~ 

O 
(;HlC"GO.ILUNOIS 

C.radtr (000 toaJ pel' day 

RETURN COUroN 
)1I().wnST IJOX Co,WANY 
III W ... W..b.IIII'IOII 61,"" ch\uF. Orpl. • 

Gcrukmnu I'kut have ODe of your elreru chrck our rrt':h! 
packlnllnd. ,blpplal mcthod.-wlthouc obUplln1 u,-for 
purpoM of redldal our c:otU If poMibW. 

N. _ ________ , ______ __ 

nu ________________ ______ __ 
n-______________________ __ 

~------------~---------
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Tanzi's 
Dies 

are the best 
Macaroni 
dies made. 

We kncw they were goor!. 
lor we know the quality 
01 material and w'lrkl11an­
ship that goes into the 
making 01 them, but it 
spems that we have been 

~dding a little extra strength, a little extra weight, a 
little extra care, until they have become the "BEST 
MADE." 

Our h 'cll pleased customers have tuld liS so. by repeat­
ing their orders. 

\Ve can satisly yuu too, because we know how, 

Our work is precise, speedy and inexpensive. 

Repairs are treated with the same degree 01 goud will 
and are dependable and accuratc. 

Let us pruve to you that our claim to the" BEST and 
CHEAPEST" is not an idle well-suumJing slogan, but 
that it really is 

Our creed, our policy, and our law. 

MARIO TANZI CO. 
Boston, Mass. 
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Our Supreme 

QUA~ITV 
makes 

:NeV\!" Friends 
for 

** TUSTA'R ** 
MINNEAP.OLIS MlLLING co. 

MINNEAPOUS, MINN. , 
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Selling Products "The American Way" 
Arguments and Plana for Advertising Macaroni Products 

There is an Italian proverb, "When in Rome dn as the Ittl­
mailS do." This very appropriately applies to our business. 

:\1:u: ... roni manufacturers arc American busi ness men wlm 
mu st cafry on their business "The American Way." Dill' 
success! u1 manufacturer 5.1)'5: 

As a result of my liCcloll~ work as a I\fac:lrolli M:l1lu­
facturer and of my dec]} study of ways and IllC:IIlS of 
profitably disposing of my products, I am confull'lIt that 
I must sell the: American consumer, first, 0 11 the merits of 
my food and second, on my ability to properl)' sen'c him. 

This I have done in two ways-Qmlly through Ilt'rsflnal 
friends but morc effectively throuch the IIl:\SSCS by ju. 
dicious advertising, I prefer Ihe lalter method hecause it 
is "The American \Vay," preferred by all succesdullit'si. 
ness men and expccted by thc buyers, To carefu lly 
planned ad\'ertlsing I attrilJUle whatever succeS3 my 
firm enjoys in the macaroni business, 

In this counlry we consume about 40 llis, of Macaroni 
Products per person, The italians 10 times :lS much, We can 
rasi ly raise the American consumpt ion by telling our peflpl e 
of our grc:lt food, its economy, its food \'alue and ways tn 
prcpare it, and to tell it The: American Way-hy ADVER. 
TlSING. . 

It's funny, We all agree that sooner or laler wc lIlust AIJ. 
VERTISE MACARONI PHODUCTS-The I\merican \Va\', 
but we have been sitting back hoping th at the othcr fellow will 
do it for tis. I( it's done. \VE-you and "us," mll st do it. 

Ilappily the old attitude is (h'1I1Cing, tlfanufacturers flft~ 
mure and more advertising individually :mcl becoming more 
anll more convinced that a well planned and :l properly sup. 
pUrled cooperative publicity campaign , self financetl, is the 
Ihi ll!; 10 do. 

We cou ld present almost f!mlless arguments telling hll\\· 
COUllCtative advertising will increase consumption :lilt! rai!'\, 
uu r products in the esteem of those who d:lily proviclc for IlIl' 
Alllerican tables, but we would ruther present a plan (or tloing 
tli i' vcr)' thing. 

The National Macaruni I'ublicity Cummittee appoinh',l ill 
th l :"liJllile:lI)()lis Convention h;'ls worked faithfully and 110\\· 

5ul1rnits a plan wherein EVERY Manufacturer can cooperale 
her,tuse EVERY firm in the country will get its share of I!I,' 
increased cOllsumption that is bound to result, 

The plan Cdlls for :l judicious advertising eamp.lil,in in such 
national women's magazines ;'IS J....adies Home Journal, Gootl 

Housekeeping, cit:" hamlletl thrullgh the N. W, AYl' r illh ,',. 
lising agency which is ulle of the ill'sl in Ihe l'UlI1ltrr . In iltl . 
dition to display advcrtising Ihere will he newspapl' r stUI'll·", 
posters for grocers autl tl'sldl recipes-all aiming at ('XI-' 
THING-getting MAIJE· IN·A)IEI<I CA ) Ial':l1"4 lIli I 'rlldll"t~ 
hefore ollr people more favorahly, 

About $50,(X)O is needed (ur the campaiJ.:II, Aftl'r iUll.\" 
studying t1iJTt'relll ways and IlIl'a ll ~ for raisillg thi s all1f11111t il 
was agrel:d Ihat we shullltl ell) it !ly VO LUNTAI{Y l'fllItrilll1 ' 
tions 011 the p;'lrt of th l: willing ;lIu l prugressh'e linus. III 

Ihis cnuntry we have ahout 175 III 200 linns that rank ill CI ;t ~~ 
A and should colltrihutl', 

Note what 18 firms e1id at the New Yurk meeting! Sun'I,I· 
the relTlainiuJ: finns in Cl,lss A shoultl contrihull' the "alall\'I'! 
It shoult! easi ly he done I It wi ll lie dune! I'row that you 
are in Class A, 

These 18 finns pledget! a lolal nf :$ IB,200, l ' ledg\'s ran~ t' ,1 
from $250 10 several tholls.llllls, On this hasis what call yuu 
afTord? Some pledged arrrnxilllatdy 3c a harrd 1111 their :In. 

nual Oulput; others ga\'e what Ihey Ihoughl they ,'oulll af. 
ford. You do Iikewisl" 

In tleterminillg your conlrilJUtiulI, please H E~ I E)IIIEI{­

That ynur name will he adtletl In the list of nri~i lla l pro. 
moters, 

That thi s is 1I0t a sl'l~ tillU:11 alTair, hut a l1atioll:1I W It' . 

That it is lint a ~rou p IIIIJ\"elllell l, Il11t IIl1e til h,'ul'lil 111111.: 
ami packa~e mell , macaroni alll\ nffmll e makers , Ihl' 
lar~e and Slllall mallufaclurer- lll'ndi t ALl . ALlKI': 

That we will ad\'ert ise Macaroni I'm,lucls- lIf1l Il l'alld:­
or kind s, 

That the ca ll1paign will hdl' ALI. lII:1nufartUlws aLid 
friends and lint Assw.:iatiull tlIemhc ni :tluIlC, 

\Vdl, Ihe li st is upcn fur your COlitrilmlilili . Fill lIut alii ! 
relurn pledgc to M, J, DIlIlII;o. , scn,'tary, hdure :0.;"\'. 2\ JlJ2i , 
wi th the assura ncl: that yuur cnnl rilmtion will he 11\,1" stri !"11,1 
l'unfillenlial alltl that your mUlIe will aJlp ... ar 011 the 1"111] IIi 

Ihose who arc financia lly s IlJlP"rt i ll~ thi s tJ10st promi :-iu;.: ill" 

tivit,\', 

Your rcsplJllse to thi s al'l)\'a l will deteflilille yuur altit ude ttl 
this Ilatioil wi de movelllcnt hi SELL TIII~ A~IEH I l' :\X 
PUBLIC TO THE TH UE VALUE (IF "AIlE. IX. 
AMElUCA MACA I{ON I I'HODUCTS, 

Your help is IIccdecl. is wanted :uul wi ll "" apprl'l'iatn l. 
Let's do it 

TilE A~IEI{I CA N WAY 

)0c'-_____ ~ 

. , , 



MACAR'O'N '] 
Many Nations Lay Claim to Fostering Famous Food 

ARTICLE No. II 

GERMANY 
By }O,fEPH ), CUNEO. Tftas.", CU",. B,.s" C"OllIs.iII" Pa, 

As mentioned ill our last isslle, space docs not Jlennit Jluh­
lishing at one time the historical facts of the \\'orll­
MACAUONI-rccch'cd from several different countries. It 
will be remembered tlmt I reland's claim appeared in this pub­
lication last month, in which a \'Cry convincing and argumcn­
lath'c idea was advanced. In this numher we offer Gcrm:l1IY's 
contribution: 

GEnMANY: In sections of countries where winter 
breezes blow, the inhahitants arc well acquaintctl with snow 
men, fashioncll hy either the ham!s of children or II)' the morc 
upcricncctl hands of thl'ir p .. ucllts whu also delight in such in­
nocent frolic to I;i,'c pIC.15Uft: 10 the children. This leads us 
to the suhject of dough men. 

In the Fatherland, p .. 1.rlicularly the mrthcm portioll. bread, 
in the form that is known in olher counlries, was ne\'er made. 
But figures-the fflrms of men, stars. swords, hirds, sea shells, 
etc., were (armed wilh the douCh and b.1.ked. TIlese fomls 
were used as bread from tlu: 13th century, and arc slill in 
vocue in many north German cities. From this follows (Jur 
story: It is universally conceded that the word "lIrot" 
(hread) comes from the northern part of Germany. 

It should he observed that (ltlrinc the Pth century, also 
the 141h and J Sih centuries, trade was nut c:lrried 011 betw!.!ell 
nations hut by various tOWIIS, like Venice, Luheck, GIl '!nt, 
Bruges, Cf,logne, 

The J-f{ nseatic League, (unnecl in the 13th century for mit­
iJ.,rating tlu- manifold perils of Ihe merchants, was composed of 
the commero:ial towns o( Lul)Cck, Cologne, IIrunswick, D,lntzig 
alltl other center~ of great importance. As pirales were nu­
llIerous in Ihe Norlh ~ea and the so-called Strand laws were 
effeclive, under Ih e prO\-isiolis of which a ship with its cargo 

hecame Ihe property of the owner of Ihe coast upon whid , il 
might he wrecked or driven ashore, the league was formecl jllr 
the protection of the merchanls of the 10WllS aoo\'e nallln i. 
(nelerence-Gem13l1 People in Town and Country, Thir­
teenth Century, by james Han'ey nohinson.) 

The union tllU~ formed purchased and controlletl Sl'l1k · 
menU in Iialy. It also mana!;cd to monopolilc nearly Ill· 
whole tr:ule 011 the Ibhic and Ihe North Sl'i\S, either through 
treaties or iuHuence that they were ahle ttl hriug to lx:ar, 

For 200 years before the discO\'ery of America thc Le<tJ.!Ul· 
played a great part in Ihe commercial affairs of wesll'nt 
Europe. 

TIu~ dough men, or dough hakcli in its many f()rm ~ , was lint' 
(If the particular food prOtIUCls brouCht Ill' the German 1111'r­
dl~nt to Genoa. At first Ihe Genoest', whose sailors \\'t'rl' 
also opening' up new trade routes 10 the East and Wesl lu­
tlies, would 110t purchase the large, clullls)' forms, Ielling Iht· 
"erman merchants in the Genaese dialectic tongue-"l11a 
(,.lroni"-signifying "hut it is very dear." The Germans 10 
get the trade reduced the sile of the various hread forms. 
therehy reducing th e price proporlionaleir_ The new silt' 
was also called " Macaroni" hy the German merchants, the cun­
tracled word for "\'ery dear," and needless to slale Ihat thb, 
afterward, hecame an important item in the cargo of the Ger­
man merchants. 

From Gennan)" too, came "noodles," which arc stic" s ui 
whcat, similar 10 macaroni, unll flat instead of l'CIuwl. 
"Noodles" is essentially a German wort!. 

After Ihe Italians succeetled in ol)Cning uJi the Indian Ir:ltlc 
route 2(X) hundred ycars laler thl')' improved upon Ihe forlll s: 
but from Germany comes the name, idea ami prindple oi Ihal 
tlish relished hy those of high and low degree-MACAHl I:\ \. 

Opposes Free Deals 
john H. Meyer. (or many years sec­

retary of the :-!cw York State Asso­
ciation u( Retail Grocers, resigned lasl 
month to tlssume the office of general 
secretary of the New York Wholesall' 
Grocers assoc iation_ 

misullderstamling, loss and waste. The 
words 'schemes' and 'lleals' thel1lselve!> 
imply makeshift devicc3 or impractic­
able plans. 

wholesale grocer without adequalo n' 
turn. 

".-\ Ill<lnufncturer announce!> :h:11 
with e\'ery dOlen C<lSC!> of his pru.i llrl 
hc will gh'c one 'free.' Nothing is -. ti,! 
ahout protecting the stock nc£tuin·.l IIY 
juhhcrs "dare the deal allIlouncell l.:UI. 
On the deal basis the trade is sul.1 .lll ti 
cur rent demand sa tisfied. It is I nit' 
that often the joblJer may contin uc' I" 
buy on the deal basis but when he · d!s 
it also must IJe on the deal has:- ur 
his stock remains frolen until th err.: j ~ 
new del,1and created. 

In his first bulletin tn the whole­
salers he chose for his subject "Unfair 
Deals anti Schemes." Wholesa lers anti 
retailers arc congratulating him on his 
ahle handling of this very delicale and 
ticklish poli cy and generally commend 
him on his couragc_ He wrote: 

"From the besinning of its existence 
this association has condemned all un­
(air methods of comnetition in com­
merce including schemcs and deals 
which hurt ~he industry and make (or· 

"In this enlightened age merchanls 
ami consumers generally are not ex­
tremely gullihle and have come 10 real­
ize Ihat nothing really is free-some­
une pilyS. 

"No one fluestions the ri.:ht of a 
manufaclt,rer or merchant 10 disl)()Se 
of his merchand ise without charge if 
he chnoses and it is not for wholesille 
grocers to determine the policies of 
manufacturers or their fellow whole­
sale grocers, but (rom nn economic 
poi nt of "iew something can and 
should be sa id about the unfairness 
and the costliness of a free deal which 
saddles additional cost nnd labor ,on a 

"So (;'1' as the wholesale CfCKcr i ~ 
concerned there is nothing free ah"ul 

this deal. Aside from it~ uufairne:-s il 
is unsound economically ft. r it nrCr­
loads the johber 31}d retailc: , li t'S up 
their stocks anti investments, aiMs tel 

their costs and results in loss." 

Enthusiastic Midyear Meeting 
UUUSU:l1 interest was shuwn h)" IlIl' 

macaroni manufaclurers of Ihe wun­
lI"y in the midseason meeting flf the Na­
li, mal l'rtacarnlli ~ranufacilirers as~ocia­
liun held Oclu her 21 in II nlel Manger, 
~t' \\' York city. Ahout 30 manufac­
Ili fe rs, the lI1ajority from eastern sta ll'S, 
:t'!l'ndetl, lind manifested ulllIsual COli­

I" m in Ihe special purposes for whkh 
II,,' nll'clillg wm; called_ 

The large auclltlance anel kecil iull'n'sl 
i ~ Ilrolmhly attrihutable 10 se\'eral cauSl'S 
amollg which rna)' he Illl'lIlinuecl Ihe la­
I ~'r truuhlcs ill Ihe New York pl;lIlts, the 
~ l ll · l'ialty cCIl1\"clitioll ill Allanli..: Cil\' Ihe 
s,l llle week which attraclecl Ihe wc'siern 
m:lllufac:lurt'rs, allli Ihe impurtance of 
I,usiness fur which the mel·lins.: was 
fallt-cl . The offi~ers of Ihe Natiunal as­
slIl'iatioll happily fl'eI Ihat the lall':r 
cause was Ihe IImill attraclion. 

,\fler -I moulhs of siudy and resl'arch 
the committees of Ihe !\atiollal Mal-arnni 
~Ianufacturers associatiun ha\'ins.: to do 
wilh increased macarcJl]i COllSlIlIllllicll1 
wcrc allie to suilinil :1 workahle plan 
Ihol l recei'-ed practicallr Ihe unanimous 
3PJ1fC1\'31 of the galherius.:. The main 
tlUeSliulI untie I' ":lInsitler:atiun was 11111 
whl'lhcr Ihe industry shou ld :1\;1 C(M II'­
I'r.l ti\'Clr III popula rile its prmlul' t ~ !Ju l 
ralher how 10 llro~'eci l in tilling Ihis WI,\" 
thins.:, · -

The plan suhmiltl·d II)' C. S. Foulds, 
dl.1irma ll of the National Puhlicit), com­
millee, l'Umhines nalional atl\'ertising 
wilh grocer Iratle relalion ;.cl1\·itil·s, tesl­
eel recipes and lIewsp..'IIc.·r sloril's uf real 
pui ll ic in lerest. It was pl;III11CcI tn slart a 
puillicily fund to which "olulllary cun­
tril,"l iuns will lIe made. A total of OVl' r 
SIiU..oo was suhscrihtd hy 17 manu fac­
tu re rs present, ami funlll'( pletlr.;l·s 
pruill iseti. 

The comhincd committce Otl increased 
ClllbUIllJltioli nf macaroni producls was 
authorized tn issue n gelleral nppe:tl (ur 
fill.t llcial support toward Ihe nation witll' 
C3 11111.1.icn which promises eCluilahle 
11t'11t:f!ts 10 :111 manufacturers. 

The question of deficient l·l.a::S now 
ht ins.: offeret ll11acaroni anti noutlle Illak ­
th was tlisc u~sed by Or_ II . K j awlls, 
Washington rcpfl'senlati,'e of the Na-' 
lil ,u;l\. The material particularly limier 
oIl.'iervalion is au o:ly suhstilutc in which 
I?I' casein of dICl'SC is Ihe llrincip,ll ba­
~IS . It lacks all of the qualit ics uf cggs 
as known hy our industry. Furlher in­
\'esli~a(ion and 'disclosure of firm s seil ­
ing or using the substilute was ordered_ 

F, Romeo of New York ga\'e an in-

IcrcstillJ.:" lillk till d ose!' ,,:uollCr;ltioll he­
Iwet:n manufa(turcrs for Ihe industry's 
welfare. 

C. t\. Ttlsi uf llrooklrll, prt·sidelll Cli 
Ihe Olh'l' Oil III1IMlrl t'rs association, acl­
tlres!ied Ih e mecliug cm Ihe neeel of sdi 
rcgulalion in addition 10 cmnbillcd al'­
liun 111,,1 will leach Ihe Americans Ihe 
trill: value of Ih l' wunderflll fnud pl"O­
dun'd hy Ihi s intlustr\,_ 

Thomas 1'. T()om~y IIf ~It. Vernun 
spuke in fa"or uf une strons.: association 
as Ih e inclustrr 's s.:reatesl IIced. 

C. S. Foulds, chairman of Ihl' Na liun­
al I'uhlidlr efllllllli lll·e. ex plainecl his 
plan for making madt'-iu -:\mcric:a mac ­
aroui prnducts more pOJiular iu this 
cuunt ry. 

n. s. Scotlancl oj Juliel ~I:tcarolli 
l'Olllpany spoke ill fa\'or of 1-:(11111 slogans 
as Illl' hesl means oj l-:llIilll;: allclllion III 
lIur foot! producl s. 

Eugene Skiuller oi Omaha slx'''l' ill 
favor of cuoperali\'e ad\·erti sins.:, ami 
sUf,:cesletl thai the m:llltlfaclUrcrs of IIIl' 
l-ulIIlIrr ta"c ;1I 1\·alll:l).:e of Ihe natiollal 
puhlicily camp:lit.:n liy Illl'l"ch;lIltiisius.: it 
PWpl·rly lu thdr ;ohhl' rs and sa lt·smell . 

~l:III )' fllhers IClilk 11:11'1 in Ihe discus­
sicms Ihal Wt;re l'clul'aliollal as well as 
inll·reslillg. 

Till' cf)lIlllrr was 7.ollec l ami tht· din'l'l­
urs cli Ihl' :o\:ll iolial associalioll will juit) 
Ih e ~aliuna l I'ultli cily Conuri lll't' in a 
j.! l·ul·ral ;lItel11j11 to sl'Il Ihe pullicily icll':1 
10 IIIl' iuduslry al lar,;t'_ 

:\IIIIIUg Ihusl' in :Itt cu. lance al thl' ~\'\\. 
York lllel·lills.: \nre thl' followillg: 

C. ,\ . Tusi. "l"t',1 :\ Iulin;ui. SI'((olul .. r .\Ia(', 
Cu_, EoISI H"st"lI . .\I:IH. 

L E. C\lll~" . ('lIltlldlsdlk .\ Iac. ru., l -lIn­
IIdl.HiII.·, I'a. 

II. .\brk, Xatillll'li E):): X,,",tt\· CII., Ulli"l1 
Cit)", t\, J. 

:\I{n',1 A_ JI ;:illchi. Il al;a .\iar:if'lIli ,., •.. 
" -"ret'sh'f, ~las~ . 

Fr;lI1k 11, . . \II):cli ._. ]{ . ,,,. "\ II..:di ~ ,'I,; l ·tI . 
j'hila,kll,hi;l. I';t. 

Ff;lI lk 1';ltrll ll". 1t1.1I·1 ... ·II 'I,·1I1 ~ I ar ("II .. .\It 
\ \ ·fll llll. 1\ _ \' . 

.\1:11( }\urt l, "Url t. I lr"~ . , l'hila.I,·II ,h;", I'a. 
.-\ 1 ";III1I , r"~;I . F. U"IIII'II IIr' lI,kl)"l1 .\!.tc. ell . 

IIr,,"kl), lI. N. Y. 
A. (ii .. ; ... :\ • ;;'11:1 .'i: 11r" .. l{lIdll·>I,·r. :-\ . Y. 
Ii. t;lIt· rri ~i. "t· ~· ~ t " III · .\lac. ("'" LcI,:tl lIlil. 

I'a. 
E. 1 ~"II ("lIi . 1("III""t ~ t a,· l 'u_ IIIC., 1."11): 

hlalill Gtr. 
'!:II ;,I C.'\\";III .. \ . t;,""llliall .'1, SUIIS, XI'I\' 

Yllrk. ~ . Y. 
Jamcs T. \\·ill i;IIIIS, rr\"~lIlt'th' Cn., ~ Iill lll-­

:ll'ulis, .\Iill ll_ 
Jil im I!II SC\·U; . '\1 ~ tro t l " ,lit :tII '\I~e . CII .. 

Ilru.,kl)" lI. X_ Y. 
E.lwar.\ 'I. . "I'rm)"h-II, .\ , 'l.n'·K ;t'~ :O; UII •• 

IIwukl)"n, N. Y. 
Jamt'l I'. lOt}'IIII , A. Zen')::J's S u itS, IIf""kt)" lI. 

N_ Y. 

Lllll i~ 1',·tI:o . \\ '>I- ht ," nt Cn .. I ,~ ( .,,_ X "" 
Yllfk, N. Y. 

II. 1'. .\itlellt'lI, \\·;t< hl .tUIl t "fl5I,)" , '''' 
Nc'\\" Yllrk, X. Y. 

C. :\fIIl ,n ·tI;. r """,I . .\ l:Ir. ~ Ia(' h i ll" t ' ''T! ' _ 
IJro H,kl)"lI, N. Y. 

J. Il"n'wit~. 11 .>rr,wi tl Ilro, •. .'i: \1;lr):a "·I'". 
Nl"" York . X. Y. 

\\'111 . Cllhll~lt. :\ttunic .\1 ;Ir, C" . L il li ): h ­
laml Cil)" 

G. 1.(1 IIUl', I. .. IIl1c lin ,s., Jt·rst·)· Cit)·. X. J 
11. Gladall". Lin" ,\: (;1:1\101 1111. Jl" rStT ("tty. 

N. J. 
11. ~Indkr. C F . . \111"'1\'1 CII .• J\·nt·r '·il )·. 

N. J-
F. J- Tharill):l'r, Tharill):"r .\be. ("II., .\Iil -

wallk('c, \\"i ~ . 

E, SkilUlI'r, Skillllt'f ,\1 £): . C ... , Omaha, :-;.,1,. 
c. S. FUlilib. 1·',,"llts :\1 r~ . C., .. Cilldllll;!tl, <1. 
T_ J. T.H 'IIII·Y. \\"e~ld tt' sh' r .\Iac. Cu., .\It . 

\" ' nllIlI , 1'\ _ " . 
II. Sc"II;lIul. J"II,·t .\Iac, (II., Juliel, 111. 
.\1. ). 11,,1111;1. St·tr,·larr, )ITH')' Glr, N_ ). 
Ilr. 11_ I{ . ):Ifll t,S. Ih·I'rt'Sclll alin·. Washillg-

'''II, Il C. 

Macaroni for a Nickel 
The n,nsumplioll of llIacanllli Jlnltl ­

IIcls in L'hil-ar.:u is clue jur all illen'a~e 
Ihis fall and winll'r :1I.:l·urc lius.: In Ihe 
(Iliid JlI'IIJlIWIS oi Ihal secliuli . Laic ill 
().:tollcr IILl' Ill'WSp:l\ll' rs of Chit:agll c:lr­
rit'il Iill' Slllrr 111:11 the I'Clo rer i;uuili l's in 
l"hk:I~11 art· hailing wilh clcliJ.!hl :\ nl'\V 
I'I'CI/.iram f ill' sl·r\'ins.: schuul childn'lI 
hUh'ht·s, which has bn'n iuauJ,! uraled b\' 
Ilil' sdIL,,,1 IIII;mL -

Fill' Ie Ihl' l'hilt! lIIar oblain all hl' 
wishes In t·:11. 

The '~ s lahlishinJ.: IIi Ihe Ie IUlldwClIl 
f.I IIi I\\"l·11 :In iuwsli ga liOll \\'hich !'l'veall'll 
Ihat mall)' l'hiltlrl'u IIf pOll r iamilil's hl'­
l':UIIl- wl'ak ;\IIcl nc-.:;t sillualh- {"iulee! ill 
Ihl' a"erUIlf/ 1I Ilct-;lUse they ;\'ert' hUIlp!ry_ 

That the Ir 111m-her II is 11111 a jake is 
\·\·iclelll·l· t! Ii}" Ihe I11l·t1U . Ilere's what 
you can IIII}' fur a \leuu)' : 

nig hllwl IIf SIlUji. ( I f you' re slill 
hUllgry , Iht· (c,uk \\i\l till it uJi again in'\' 
,ti d largl- if ~· IIU have nr, IIIl1re l1u,ne\,_) 

.Idly III' p~-allul sawl wich. . 
:\1\ III\" llr~'ad yllu call l·at. 
~lilk 

If yllu han' a whllil' nid, cl lu ~ ' H: I\LI 
illr lundl _ Ihal 's alliliher l1Ialh-r. YOII 
~' all ).:\'1 : 

SIIUI'. 
~I i lk or CUClla, 
~I:tl' arctlli an. I dICl'Sl', 
Apple S:lUce, 
ClulI·"lale \l ltt lcl iul-:'. 
l 'lt'llly flf hrt·ad . 
\ 'arid), is iurui shnl. 11111. fill" thl' 11ll'1I{1 

is rha ugl'd cadt clay illr III\' nil-kd ht\lrlt ­
l'CJII e;l lers. 

. -~. , 

" 



Consumer Interest 
Collectively Created 

Increased Sales Can Come Only 
From In.:reased Demands for Mac 

aroni :Products by the Public 

By Frank]. Zink of N. w: Ay" & s,.,. 
Every manufacturer is deeply can· 

..:crnctl in :lIl y fair method thnt will 
bring nbo llt a greater use of his wot..!· 
tl Ct. Macaroni Produc ts arc not as 
well know II lIor ,IS frequently sen'cd 
as 1I10S t manui,u:lurcrs would like. 
What al::cllcy will bring about the de­
sired ill crease and an equitable distri· 
IJIIlion of hcnelits Ihcre£rom? Put your 
1II{J IlCY on "COOl'E.HATIVE AD· 
VE){TISIKG." Thl' (o\luwing ope n 
lettcr to the ch;airman of the National 
Maca roni Publicity Committee cmph,,­
,h:cs the \'aluc of association Jlublicity. 

New York, No\" )I), )917. 
Mr. C. C. Foulds. Chairman 
Jluhlicity Cumrnittt'c 
National MacOlroni MiTS. Assn. 
52l Fifth Ave., New York, N. Y. 
Dcar Mr. Foulds: 

The members of the National 
Macaroni M:muCacturcrs Associa­
tion are to be congra tulated on 
their effo rts to h roaden the market 
for Macaron i, Spaghetti and Egg 
N'oUl llcs by conducting a coopera­
ti\'e ur nssocia tion :HI\'erti sing 
campaign . 

The controlling moth'e in an as­
sociation canlpai,~ ... is the greatest 

good for the greatest number. It 
is intended to arouse and stimulate 
the interest n£ the Jlublie in the 
products of nn industry as a whole 
rather than in the prh'a tely owned 
brand of one member o f an indus­
try. A campaign of this type ob­
\'iously cannot be undertaken by 
anyone individual, but done col­
lecth'cly will benefit every mem­
ber o f thl! industry. No manu ­
facturer, regardless of the <Iuality 
of his product or his ahility as a 
merchant, can long continue to 
s ubstantially broaden his business 
unless the market itself is expand­
ing. 

In a coope rati\'e campaign great 
energy is de\'oted to the increase 
of bu~iness for c\'cryhody. Ad­
vertising of this nature brinGS to 
the front in a ravorahle light in­
dustries which heretofore have 
been little th ought o r o r left in ob­
scurity. CooJlerath'e advcrtising 
not only hell'S an industry to grow, 
but unqualifiedly insures future 
markets and a strong barrier to 
competiti"e substitutions. 

The hardest selling resistance 

Strong Financial Support Assured 
IThe Macarolli and N ooldle Makers of on POPULAIUZING MACARONI in 
Ihe United Slatc~ s, large ,," ,I t small, cast Qlicago last September :and brought to: 
and west, e\'l'rywherc have been sent the a head at midyear meeting in New York, 
iulluwinj.! aplk'allllr liheral contributions October 21. 
10 Iht' Na tional ~ 1ac:aroni Publicity Not one word in OPl>osition has been 
Fuml hy the I\U~:I .. !.: committee in voiced. It was not a question of WHY 
charge. Tile promoters wish to emillia. ADVERTISE, but of HOW. Every­
!'ize Ih e fact that while the coopcrati\'c body was willir.g tJli\ t something be done' 
I1\OI'Cll1ent is sponsorcd hy the National -a.nd SOMETHING WILL nE 
Macaroni Manufacturers association, it DONE. 
is a Kame all call (nlHl all should) play For example, hne is what 18 out of 
in. The Pul.1icity committee has assur- 22 manufacturers at the New York 
;Lnce that Ill any nonmember firm ; will meeting thought of the idea. TIley 
contribute lihcrnlly: J pledged $18,200 to sl:art a National Mac-

aroni Advertising Fund. The sponsors 
The Appeal ar~ 

The time has come for intcllib~nt Brooklyn Macaroni Co., Urooklyn. 
TEAM WORK among macaroni manu- Creamette Company, Minneapolis 
f:ac lurers. The enthusiasm aroused at Connellsville M:acaroni Co., Connell s-
the Minneapolis convention 13st June in ville_ 
favo r of COOPERATIVE ADVER- It DeAngelis Co., Philadelphia, 
n S ING to bring about increased usc Foulds Company, New York. 
of macaroni products in homes, restau- A. Goodman & Sons, Inc., New York. 
rants nnd hotel s, was manifested anew A. Gioia & Bro., Rochester. . 

does no t necessa rily come frOIll 
competitors, but from the Jlublic'!, 
ignorance or lack o r appreciation 
of a product and its uses. Oftcn 
the best opportunity for incre:asin~ 
sales lies in broadeni ng the ba5is 
market-in increasing public de · 
mand. This the National Maca · 
rani Manufacturers Association 
has set ou t to do. The results 
will be commensurate with thl' 
whole he3rted suppo rt given by 
e\'ery 11" :mber of the i\ssociatiun 
to the cooperative campaign to he 
undertaken, and in promoting th e 
dema nd for Macaroni, 51Hlchetti 
:a0l1 Egg Noodles in eve ry way at 
his comm:wd in his individual 
business. 

It has been our experience that 
the best results in an ad\'ertising 
connection are secured 0 n I y 
through a sense o f partnership 
between ad\'ertiser :'Lnd advert is 
ing agent. \Vc look forw:ard to 
our connection with you, antici­
pating that thi s will be the c:ase. 

Very truly. yours, 
FRANK]. ZINK, 

For N. \V. Ayer & Son. 

Horowitz nros. & Margarctten, Nell' 
York. 

H:a1ia Macaroni Co., Worcester. 
Jo liet Macaroni Co., J oliet. 

. Kurtz nros., Philade1phi:a. 
C. F . Mueller Co., Jersey Cit)'. 
McLaren Macaroni Co., D")'toll . 
Skinner Manufacturing Co" Omaha. 
Splendo r Macaroni Co., Boston . 
TIlaringer Macaroni Co., Milwau ~rc . 

A. Zerega's Sons, Brooklyn. 

The amounts pledged arc VOLI :\­
TAltY and strictly confidential. :" 1111' 

ll,w:d it on production, figuring abulll k 
a barrel on their :annual jlroduct: ,11. 

while others arbitrarily gave what I !a'~· 
thought they couhl consistently afi. ·,, 1. 
You may do it either way. 

ADVERTISING ALWAYS 1',\ \ 5. 
esptcially when done COOPERA­
TIVELY by an industry. lIere is .,"uur 
chance to add your n:ame to the I.I:'T 
of Original supporters . . Senti in .llIur 
pledge before Nov. IS, 1927. 

All for One,-One for All. 
National Macaroni 

Publicity COlllmilt((. 

November 13. 1927 

Our luting unit includes :l 
miniuurc mill; II. macaroni 
mixer, knuder and prU'j 
drying chambers and cook­
inij' eqalpmtnt. Through lite 
dilily operation of Ihit minia­
ture but complete lUling 
plant we ac.cure definite facts 
that enable u. to constanlli' 
Improve the quality and Uni­
formity of Gold AI e d II. I 
"Tuled" Semolinas. 

THE MACARONI JOURNAL 

Here is a corner of our miniature "semoli,Ja-mil/" 
where the wheat for Gold Medal Semo/i'JaS, is 

Thoroughly tested 

'J 

for your protection 
F OR y~ars our.aim in the making of Gold 

Medal Semolinas has been to improve 
the quality and uniforlllit\' of these 

products. . 

In line with this policy, we have designed 
aJ~d set up a small bllt complete miniature 
nlll1 and macaroni-making unit. By these 
means we secure the facts we must lin \'c 
2bout e\'ery shipment of durttm wheat re ­
ceived, in addition to those facts wc obtain 
by chemical analysis. 

Following our chemical anal\'sis of a S:!111-

pie ?f wheat Crol11 cach shipl1\Cllt, about rl\'e 
or SIX pouuds of semolina is thcll ground in 
our experimental mill. This scmolina is 
~hen run through the macaroni-manu(actur· 
mg process, to test and dc\'clop the character 
of the gluten necessary for the production of 
good macaroni, and to rti sco\'er any defect s 

GOLD MEDAL 
WASHBURN CROSBY COMrANY 
Cell.,., Olpi"" MlnnrapoU., MlnnNota 
MlUanofCold Medf\l"Kllchen., •• t.d" Floa.r 

in the \~'heat as 10 color, or as to the presence 
of foreign seed a nd ergot which produce an 
excess of black spo ts. 

These and other physical tcsts enable us to 
select only. that wh~at which COllles lip to 
the cxccptlonally lugh slandards wc have 
set to. be made into Gold ~redal "Tested" 
Semolinas. 

The success that manufacturers of macaroni 
!!!? dllct ~, ha\'e (.'xpericllced with Gold Meda l 

l.ested . Selllollllas assured us tha t ollr 
palllstaklllgcare in their production has been 
\~ell worth ollr while and thoroug hly appre­
cmted by those \\'ho li se our sl' lIlolinas. 

Gold l\'led~1 " Tcs ted " Semolinas arc guar­
anteed. \\'e s(;llld rcady ttl return ,"our fnll 
pl1~chase pri,cc if allY sack do(.·s not pro\'(.' 
sati s fact ory 11\ every way. 

"'T!. t d" .I.es e ' 

SEMOLINAS 
1t the ;.oilll meeting of the 3 committees Keystone Ma~roni Mfg. Co., r:ebilno~ 
----"-"---;l.:--.,--~..,.._::;"~--,..~".....".,.....-,.-,.,.;'""""'):_:::,~"..,. .....",--~--"""",-.........,~-~ .. ~-
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Increase Consumption Through 
Eye and Appetite Appeal · ByC.H.RIDEl( 

Artidl'S un Ih~ suhject "Whal the In­
dustry Needs ~I.ost Today" in the Scp­
tl'll1i ll' r 15 issue of the Macaroni Juur-
1Ii11 were of sj'k:cial iUll'rest. hecause Ihc)' 
herald the ;I\\'akl'nilll-: uf nssucialioll 
IIIl'mbcrs to the rn 'a1ilaliull that there is 
a gail! oppllrtuni ty fo r ,111"';111(1.'1111.'111 ul 
the industry. ' 

I bclic\'c that nftt!r h;\\'ing ginn Ihe 
matlcr I'rollt.'r thought and cons;!iCralioli 
the COIISl'USUS of Opill;OIl is that in­
((l'''sed culislimplion is th e rcal answer 
to IIIl' 1llIl'slion. 

COllcluiling Ih,at illcrcasillf: tl1l' COII­
sUlIlptili1l nf macaroni protluets will hell­
efit the illflustry ,til tht: I-:"rratcsl tlegree. 
the lIalural cjucstioll follows, " How 
shall we ill crca~c consumption ?" 

Thi s is a bif.:' iWf.'S lion, It is a ' Ices­
lion which call s (or deeJl study, ~fallY 

methods may hc su!;!;estetl. hut all o f 
Ih '~m. til he success ful, must he h.1Scll 11 11 

pUlJlicity. a lice thc lIIl'mlJers of thc ;IS­

sociation have t1l'1crmillctl that Iluhlicity 
is the unly lIIl'ans of increasi ng macaroni 
consumption, thc 'Iuestioll ariso.'s­
" What kind uf puhlicity shall we usc?" 

Again, many suggestions will he forth ­
cominf.:'; al~d al-!aill !;re:JI care mu st he 
exercisell ill the sdection of a IlIn liul11 01 
the characICr hrinJ:illJ.:" ahout Ihe desircil 
results; creat ing thc proper impressions 
at a cost not pruhibiti\'c to the industry 
and eliminating wasted effort to .hc 
~re;'ltc s t dl'gn'c, 

Onc of your COlltrilJUlors Slales in hi s 
article that thc habits of the naliun 
chan~c frequel1lly, This is it fact. 

Sev('r.al years :11;0 the family circle, 
with 1Il0thcr 11:ll'IIing socks, father nl ­
tired in smoking gown ami slilll)Crs, scat­
til in an easy chair enjoying his all er 
diullcr IJipe alld reading Ihe e\'enillg pa­
per for Ihe benefit o f the tlltire family, 
was a pi cture describing' uccuratcly th e 
a\' e'ra~e American family's e\'cllillg eX­
iSll'lIn'. 

Today Ihe a\'Crage Americ.:an family 
spends the e\'Cning at hUlIle on ly when 
the car is out of commission or there is 
a death in Ihe family . Dati resen'es hi s 
pipe (ur hunting' alll i lishini,: excursions; 
socks arc 1I0t darned at hOlllc i the fam­
ily cels its lIews in picture.. furm and its 
t1i\'crsion at the lIIovies, 

Tn reach tlli s a\'CraCe American (am· 
ill' with the macaroni meS5ace it has 
1Ieell sugcested that a fuud of 10 to 15 
thou!ijl.II!' dollar~ be appropriated (or 

(ar(.\i!~ ~~ a~l ~_duc~t !en~! ~c~I~I~iC? il~ 
the lIews corunllls uf the newspapers, 

This would he an excellent idea if it 
would work. Howcver onc should not 
let enthusiasm for free newspape r Jlub· 
licity through the mcdium of "news rc­
leases" outrun the knowledge that the 
newspapers accept or reject suhjects 
from the viewpoint of the int ercsts o f 
all their rca<lcrs. 

There is nothing of cxciting lIews 
value tnd:ty ill the recit~ti on of the vir­
tues of lll:tc:trOlli and I cannot by thc 
widest stretch of imagination picture the 
a\'cragr American man or \\'OI11:tIl, wh{Js~' 
hahit is 10 skim the news, re:td the heatl­
lines and look at the pictures, bctom­
ini,: consumingly interested in newspa­
pcr articles exploiting the \·irtucs of I)m­
saic houschohl commodities, 

It Ims 011 51) 'heen Illy cxperience 10 

learn that the puhlic C.111 110t he innllenced 
liy tri ck ad\'crtisinl-:" di sguised as "news." 
Expec.:ta tions along this line must be di s­
counted as tillle advanccs, hy reason of 
thc (act tIm I 1H..'ople 1\0 nul now rcliJ.!­
io usly de\'our the news as Ihey did here· 
lorore. 

It \\'011111 not he {air to advancc ihi's 
destruct i\'e criticism withuut oflcri nJ.! 
something constructi "e. 11\1:re(ore rna\' 
I suggest that tn increase the' COIiSUOl,;­

tioll of macaroni alld its alli ed product s, 
steps Illust he takcn to reach the Cllll­
SUlllillg j1u(,lic through it s most \·u!m' r · 
alli c spot-the appetite, 

A call1pa i~n in colnrs tli splayin~ t!lt, 
product ill all its Ilcliciuusness :md asso­
ciatell with siamlani food comhinations 
prol)Crly se n 'ed, is a form of publicity 
which l1Iust recch'c your scrious consid­
erat ion, 

ludustries which haw illcreascd tlh' 
consul1lption of their pmdtlcts 11:t\'I' 
used this melhod succ,'",s ftllly. 

Yuu ha\'e !Jut to (all to mind such 
prmlucts a~ Kcllug:g's Corn Flakl's. 
Call1Jlhell's SUII)I, Muellcr's Macaroni . 
Heinz's Heall s, S unki st Oran~es , Max­
" 'e11 ,·Iouse Coffec, S UIl M;lid Raisin s, 
ctc. , to (l'ali ze that this is at least one 
successful way to incre:t se COllsu1I1jltifJII 
through Ihe lIIedium of Jlublicity, 

Individual concents within the con­
filles of your association ha\'e (talizet\ 
the value of color and appetite appeal 
",a l have used hoth advantageously, as 
their position ill the industrial world 
wouhl \lrocl3im. 

Puhlicity costs moncy-real money ; 
ami until stich time: as the members of 
the association Can think seriously 9f 
makiilg a rcal effort, properly financed, 

I lin not hulll oul much hope that thl' 
J\merican puhlic will cat very mu~h 
lIIore macaroni than it dues at the pfl' ~. 
ent time, 

Spt.'ndillg the association's 10 (lr 15 
Ihous,1nd Ilollan to hro.lI!cast the ma"::I' 
w lii messag:l~ to ai)proxin !.l tcly 112.onn,. 
000 peoplc is like drh': :-... ; ~ silike with 
3 tack hammer in tht , I.~ ! k ilml \\OuM 
be 10 or 15 thOIlS:t1l J doU r. rs di\'cl'h."1 
Irom a mo re suc.:cess(ul mdhnd, 

Chicagoans Like Plan 
At a sect io nal meeting held Non'lI!' 

ber 2 in Congress hotel , Chica~u, OI l 
the call of B. S, Scu tland, Illcmbrr IIf 
the ~"t iu n:ll Maca roni I'ublicity CUIll ' 

millee, the proposed plan of conpl'ra · 
tive advertising o f mae;lfoni prod ucts 
" ::\5 ap1iro\'ed, Mr, Sco tland prcsidl'll 
ami, explained the plan, SecrctOl ry 
M, J. Dunna out lined actiun takcII I,), 
the l1lanufa~ ' urers at the Il1cetin~ the 

, prcviuus, Illnnth in Nc \'\, .)·u~k alltl 
Ii!osc present agreed }o :coo)lerate fully 
in the IlHl\'elllent that has su many 
prumiscs <<,I f succcss. 

E. \V. i'i ca, re prese lltilll,: the Chi · 
(;Igo Mat.';lrolli wmpany, made an in· 
teresting talk nn ~he vallie of helt l' r 
ull 'lerstandil1~ bctwcen manufacturers 
atlll the nced of ill1(1ron:d husilll'ss 
ll1eth:lIls. allli promised fa\'urahle t'"n · 
s illerat:un of the plan by his firlll . It 
B, Brown ' uf .Furtullc I'roducts c"m· 
pany di sc ussed the propllsal fmlll th e 
puint of continuity, making the a~ce\' t · 

ahle su~ges tioll that ways be adl' I'! t'l l 
fur cu lltil1t1illg' the publici t ), wurk ,,\'l'r 
a "crimi Ilf yea rs tn gh'c it :t dw m't' 
tn prm'c it s wurth , 

Hcnry D, Hossi of Pcter Rossi ami 
Sons, Braillwood. III .. s poke highl ~ "i 
the plan as heing in Iinc with SU!-:"!!l'S' 
tio ns lIl il ..!e in hi s paper read :It tl1l' 

Minneapoli s JUlIC clJll\'Cntion. :\ , J, 
Grass of the I. }. Grass Numlle ""m' 
pan), s trongly apprm 'cd it al so all,1 
promised a liberal cuntribution towanl 
a mu\'ement lIy the industry th at ha~ 

been il ltogcther ton lung delaycd, G. 
G. Buskin!> uf the Fould s l\Iillin~ LU" 
Liherty\'iJle, III., ;lIul se \'cr:a l olhers 
praised the plan :lIld urged all mauU ' 
facturcrs tu lend the support it .It-. 
se rn$, 

, If you wan~ to flatter a ma:l ask hint 
(or advic.e in a love alTair, 
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THIS IS 
Cutting 

Flat Noodle 
The "Clermont" Noodle 
Machine NA-2, with 
Folding Attachment. 

, 

Type NC-FNF 

Which is at last clear of all encumbrances from 
the law suit of C. F. Mueller Co. vs. Clermont 
Machine Co., Inc., as per opinion from Court of 
Appeals which was short and sweet, "Decree 
affirmed with costs ... 

We feel recompensed for the money spent to 
fight the suit, as we know this machine will 
prove it's value to the trade. 

We are ind,·!d pleased to put this machine on 
the market "For the Betterment of the Industry . .. 

Write us for catalogue and detailed information. 

-' 

CLERMONT MACHINE CO., Inc. 
268-270 Wallabout St. Brooklyn, N. y, 

II 
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Septem ber Exports Drop 
,'ccording to export figure!; on mac­

aroni products prepared by the lood­
stuff division o f the Department of 
Commerce. September exports declined 
slightly from August figures, thouch 
the tat\lt (or the first 9 months is still 
abo\'c the exports for the same period 
in 1926. 

,\ustralia was our principal custom­
er last September getting 96.000 tbs. 
of madc-in-America macaroni prod­
ucts, The United Kingdom was sec­
ond with 95,000 Ibs. Then came Can­
ada with 88,000 Ibs. j Mexico with 
68,000 Ibs.; the Dominican Republic 
with 52,000 Ibs. j Cuba with 45,000 Ibs.; 
and New ..:aland with -11,000 Ibs. The 
lotal for September 1927 exceeded 609.-
000 Ibs. 

New York continues to be the prin­
cipal export dty, shipping 259,000 Ibs. 
destined to 2 1 foreign countries. Next 
came New Orleans with 136,000 Ibs. 
bound for West Indies, Central anti 
South America. San Francisco ",as 
third, handling shipments to Asia, 
Australia and the Pacific islands. 

EXPORTS OP MACARONJ ,BY PORTS AND COUNTRIES OF DESTINATION 
, September Ig~7 

(1000 lb •. ) 
' New New San Fran- Vir· Wash . MIch· 
York O rlc:r.ns eiseo ginia. jogtoh igan 

Irish fort" 5 Ial«:: ......... ,_ .. _.. J 
Ncl hulands _ _ .. ___ ... 8 
Unitet! Kingdoll1 ... _ ......... " .. 8.,J 
Clln:.d:. .... __ ......... _ .• _ ....... _. 
Uritish Hontluras _ ....... _ .. _. 
Costa Ric:.._ ............. "........... 1 
Guatemala ...... __ ... _ .. _ ........ . 
Hondura~ _" .................. ,,_ ... ,_ 
Nicara.;ua •. _._ ......... ". __ _ 
Panam:. .. _ ....... _ ........ _ .. __ .... :z 
Mexico ___ .... _,_ ... __ ._ ... 6 
Newfoundl:and ___ . _ ___ .. I 
Jamaica .. ____ ...... _ .... __ "_,, 
Ol her Oritish West Iodin I 
Cuba .. _. ____ ... _ ... _ ....... _ .... , lJ 
Dominican Republic. • __ ._ 6 
DUlch Welt Indies_ .. ___ .... 
Haiti _________ .... __ .... _ .. _ 
Colombi:. . __ . __ . ___ .. _ 1 
Peru ___ , ____ ._ .... _ .... _,, __ , 1 
VfOnerutl:. _____ , ___ ._. 5 
Drillsh Ind ia_ ... ____ . _ __ . 2 
St r:.lll Scltlemrntl_~_ 2 

Cerlol1 -------CI"n:. _._ .. _ .. _ .. ~ __ ._ .... __ .... 
Hon,::kong _.________ 9 

japan ~_ ... _ ........ _._ ..... _._ ... _ 
'hilippinn _ _____ ._._ , 

AUltrali:. ___ . __ ._ .. _ 8. 
N tW Zuland _~ _ _ .. _,._.M' J1 
Dritish South Arriu__ , 

, 
" 4 
J. 

• 
4 

, 

Tol:.1 ._ .. _ .. _._ .... __ .... 259 IJ6 

J 
4 

,. , 
4 
J 

'S 
J 

" J 

" " J' 

Buf· All 
ralo Other Tot:tl 

., ; 
'J " h< 

" , 
.' ; 4. .s 

6 ~ ~ 
5 ~ 

, 
.'0 , 
4 
6 

" 4· 

'J ,8 ..., 

Flood Relief by Red Cross growing numbers for this Red Cross 
instruction; in fact men's classes han 
bccn orga nizcd in somc communiti es. 
Back of this dc\'elopment is the fl' · 

;tlization hy mcn that they c.m chOIl ~ t· 
their foods with much bettcr effect 011 

hoth their health and their pocket . 
books when adequatcly informed on 

the subject. 

One of the major usks of the relief 
oper.ltions following the Mississippi 
neod was the feeding of a total o f more 
than 600,000 people in an aggregate of 
149 camps and othcr refuge cen· 
ters hy the Red Cross during its 
work in bchaH of the nOOtI \'ie· 
tims. 

Nut only were thc)' fed whih~ 
the cmc rgellry lasted. but as the 
call1 i. populations dwindled hack 
to their newt)' recovered fanns 
and homes. following the reces· 
sion of the flooll. they were 
given supplies of food to la st 
thelll over the lean period until 
gardens could be raised allllnor­
llIal li ving conditions restored . 

The foods used in the camps 
consisted o( all the varied ar­
ticles rCf)uired (or a he:lhh diet 
anywhere. as far as conditiolls 
IK·nnittcli. including stalllcs, \'eg­
ctahles. milk, m:lcaroni prfltlucts, 
etc. 

This was a st rictly emergency 
program. As an all-rear around 
service the Red Cross nutrition service 
is contributing materially to the health 
of the nation through its insiructiol1 in 

nutrition and food selection, stressing 
the importance or proper roods for 
health. One o ( the novel reaturcs of 
the dc\'e1opment of thi s scr\'ice, which 

+ 

is gaining in sizc each year, is the in­
terest which men nre taking in it. 

Each year sees them awlying •. ~n. 

Nutrition instruction tcaches Iht' 
uses of varied articles o f diet and tll1:ir 

relation to health. including of cllm~t· 

the proper way to utilize macal "lIi. 
such a, combining it with mil k ill 
cooking or serving it with \'a r : ' liS 

meat and \'egetable comhinations. 
Instruction in nutrition, disastcl n·· 

lief service. and the ot her branche.- of 
Red Cross service arc all made pos-;hle 
by the support of membership in the 
o rganization, built up caeh yCilr duro 
ing the Annual Roll Call , the IIt 1. of 
which will take place this ycar irllm 
November I I to 24 inclusive. 

Things nc\'er get so bad they ~oultl 
not be worse-nor 51? good they could 
not be belter. 

He who can bottle up ,hi!' teml,,:r i~ 
a ~ corker. 
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A Pure Durum Wheat Product Backed by 
the Guarantee of the "KING MIDAS" Name 
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OUR.." BEST SALESMEN 
~RE 

OUR.." SATISFIED 
CUSTOMERS 

The reports we have received from 
most particular customers, of the 

our 
results 
brand. they have obtained in using our new 

DANDELION Semolina. have exceeded 
our expectations. The bright golden color, 
even granulation and strong elastic gluten 
of DANDELION has attracted favorable 
comment from our trade In all markets. 
Ask your friends in the macaroni business 
about DANDELION. A trial car in your 
shop will be good insurance for you on this 
crop. We shall be glad to send you samples 
and quote you prices. 

There I. No Substitute For Durum Semolina 

S 
E 
R 
V 
I 
C 
E 

KING MIDAS MILL COMPANY 
MINNEAPOLIS, MINN. 

Write or Wire (or Samples and Prices 

No.2 SEMOLINA STANDARD No.3 SEMOLINA 

,." 



Study in Durum Prices 
Tht: price trend of No.2 amber du­

runt hased on the Minneapolis market 
for the past J crop years is vividly por­
trayed ill it graph prepared by the bu­
reau Ilf agricultural economics of the 
U. S. Department III .o\griculturc, 
shown herewith. 

'\ 5 is naturally expected the prices 
usually reach the low point un the in­
nux of the new wheat in September. 
coming to n level shortly :Iller the be­
gin ni ng of the year. 

During 'he 192'5-26 eml) year the 
low or $,.19 was reached ahout Oc­
tobe r I and the high o£ $1 .63 was 
rcachell in the carly part of December. 
The n\'craRc after that was about 
$1.50 . 

The 1920-27 croJ> year shows a 
wider dh'crgcnce of prices. Starting 
nt $1.50 in July 1926 it rose to about 
$1 .(j5 in August and then droPllcd to 
about $1.35 in September. The short 
durum crop of thM year caused a rapid 
rise to O\'er a $1 .80 in December from 
which )lrices fell slowly but steadily 
to about a $1.50 in J une 1927. 

During the present crop year the 
high point reached ~bou t the middle of 
August was $1 .65 Crom which there 
was a rapid drop to aho!Jt $ 1.20 by De· 
cember 30. 

The price has improved somewhat 
since the low point in September 
caused by th e reported shortage of 
high protein durum wheats. 

The average price of No, 2 amber 
durum in Minneapolis for the week 
ending October 14 was $J.zU compared 
with $1.45 ill the corresponding week 

PASTE ALIMENT ARI 

II Con.umo Per Abltnnte NCllII 
Stntl Unit!. 

last year. This change in the situa· 
tion with respect to durum is due both 
to an 'increase in the crop in United 
States nnd to increase in foreign com· 
petition from Canada and North Ai· 
rica. Last year the world's durum 
wheat crop was relatively short which 
resulted in comparath'ely good prices 
for durum. Since the middle of Au· 

, gust the price oC durum has followrtl 
very closely the course of price for ti l\' 
corresponding period o( 1925. 

As naturally might be expected th t: 
price of durum depends greatly on thc 
quantity and quality of other wheat ~, 
In the table below is show n the Unitt:,j 
States production hy classes, 192,\' 
1927: 

WHEAT: United Slates Production by Classes, 1923·1927 

Yur 
1923 ................ 
1924 ................ 
1925 ................ 
1926 ............ .... 
1927' .............. 

eE.limalrd. 

,un. 
"". IUSH[ L 

190 

'80 

170 

160 

150 

, ... 
"0 

'20 

110 

Hard red Soft red liard red 
Total Iring wintrr winter DUfLlm 1/ Whitt, 

Million ~ iIIion Million Million Million Million 
Lusheh LUlhd. LUlhd. LUlhrl. bUlhrll Lushrh 

797 126 272 242 55 1 0~ 
864 192 189 36S 6(j 52 
575 155 170 2O/i 65 ~ , 

832 122 227 351 49 i.\ 
866 191 177 320 84 9~ 

PRICE or No. 2 AMBER DURUM AT MINNEAPOUS 
1925- 26-1927-28 

JULY AUG. S[PT. ocr. NOY. O[t. JAN. rta IMR. APR, M4Y JUNt ... _tJl_~ _ .. _---
vi~ne esportato, e principalmcnte in e 2,058,<XX> harili nel 1926. La. tol;LII,' 
Itali .. , il cui p.1stificio d~ve aUe sapi~nt i produzione delle paste alimcnt .. ri iLL 

cumhinazioni di grana americana da paste quest'America mcgiunse 10 scorso 31111" 

e di grana duro di Puglia (saragolle) se la bella ciCra di SOO,OOO,OCX1 tli Iilll ,l'l', 
ha potuto man tenere iI prestigio della 1'80% d~lle quali rapprescnlato da pa ~ l a 

(Reprint From La Rivista Commer· qualita. del prodolto: per qU:J.nto I'ltalia Cabbricata con semola, e solo on 2O?fi <fa 
dale, Official Organ o( the Italian non possa pila adire con convenienza p.lsta di Carina. 

Chamber of Commerce of New cconomica, e nel groSSo"l della som minis· L'incremento tIIcraviglioso del P.1SI 1!i · 

York City) trazione, it mercato americana per talc cia america no e tl t lla sua prodUlj"m· 
S~contlo un ( stimo della produzione articulo, oeg; prodotta dalla fabbrica a· pastaia si rispccchia neUe statistichc ,1.01 

delle paste alimentari negli Stati U· mericana dl qualll:' Ub'llale aU ·importato. movimento d'importazioll~ tli quesl 'a rt i ~ · 
niti, compiuto dalla divi siolle dd pro· Conseguenza qu~sla inevitahile dello 010, ormai (IUasi cessata. 
<lolli alimentari del Dlpa rtimento Amer· sviluppo del paslificio americano in sec- NeU'anleguerra gli Stati Uniti i11l ' 
icano tiel Commercio, In st~ssa ascen- uito alia guerra, c delle mulate condiz· portavano annualmentc n Oli menu (Ii 
derebhe alllluaimente (1926) intorno Ollie ioni del dopoguerra. 120,CXXJ,<XX> di tiLLre di pasta j Il1l'ILtrl.' 
200,CXXl 101l1le1l3te. Nella fabbricazione 1.0 scorso al1110 velln~ro meliti nei oggi Ie imporlazioni si aggriano in 
di talc articolo C usia quasi ~sclusiva· mulini americani per In produzione della media solo interno a 7 mi1ioni tli lih· 
mente la s~mola, allenula dOl g.-ana duro, semel3 ben 13,851,(0) bushels di grano bre. II consumo per capita della 11.151a 
<Ii cui l 'Am~rica C largamcnte produt· duro, c (urono ottenuti harili 2,216,065 ascende n~gli Stati Uniti interne a .10 
trice negli Slati di Minnesota, Sud e (da 196 libbrc cad3uno) di semoln, con libbre Olnnue, non ~ssendo che dj cir~a 
Nortl Dakota. un reddito doe del 71 %. It consumo un dodic~~imo del con sumo per capi la 
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We can safely say that the largest percentage 
of packaged macaroni pr(Jducts are automatically 
packaged by 

Peters Package Machinery 

THE least expensive cartons of the "Peters St)'le 
are used with our package machinery - the 

least number of hand operators are necessary­
hence the most economical package. Its protec­
tive features are recognized everywhere. 

Our engineering staff are at your disposal. Our 
catalogue is yours for the asking. 

PETERS MACHINERY COMPANY 
4700 Ravenlwood Avenue 

CHICAGO, ILLINOIS 
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$1 grano duro americano dOl paste e un d~lI3. semola negli StOlti Unili e I\ndato dell 'ltalia, la qual~ C 13 nazione piu 

. eran~ ~iforz:t, assai apprezzato dai (ab- costantemcnte aumentando, dOl 1,659,000 fortcmcnte consumatrice di qU~sl:~u:':r·_I~~~~~~~~~~~~~~===~=======o.:::===================dJ 
-.. b.ri5anti !iLognLpacsc,"y.~!60_il quale ~Sso __ ~!i1i~n('11921 J.~l,(1J)Ii3.riU.,!1CJ., !9ZS;~~imenta,re._~, .. ~ ~ 
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Self Regulation by the 
Business Profession 

TIIt'TC was a lime when men !~:.. ic what 
they wanted-if they IXlsscssctl the ncc­
essary physical strength. When those 
equally endowed in siren!,:th had designs 
upon each other's chattels the)' bar­
gained (or an exchange, and craft and 
the tactics o f h.'lrlcr were substituted (or 
force. 

Contrast thi s condition with the busi­
ness of today when confllJcncc, not craft , 
rules the market place. 

Three )'t'ars ago the Ol:lmhcr of Com­
merce o f the United Stall'S fomlally dc­
c1a red that : 

"The foundation of husiness is confi­
dence which springs from ink!:" 
ril),. fair dealing, efficient sen 'in', 
alltl mutual benelit." 

dence between 1.roducers, distrilJlllers 
and consumers is the bulwark of modem 
commerce. This requires honest effort 
and scrupulous accurncy in the repre­
sent:ltion of the product. The gre:lter 
the husiness, thc greater its need for 
confidence in order to endure. 

As suggestive of the far distance 
business has come is the recent designa­
tion of husiness as "the oldest of the arts 
ilnd the newest o f the professions." It 
is essentially creative and constructive 
in its n.lturei its function is to produce, 
distribute. and provide fo r all the ma­
terial requirements uf man and 10 in-

Self Regulation Belt 

Add,tII 01 
JUDGE EDWIN PARKER 

Btl'" Na,ional 
Chili,. Slort Groufl AUQ(iation 

Problems of markets, of methods of PTf" 
duction and distribution, of the relati" l1 
or businl"!05 and government, all thN~ 

press in on the individual. He has II is· 
covered that through organiution alHI 
the courage of croup action business is 
enabled to do those things that singlc 
and alone the individual had found be· 
yond his powers. 

The enlightened seH interest wh idl 
prompted group action is slowly LUI 
surely bringing those groups and each 
individual m~mber thereof to a realiza­
tion of group responsibilities. This is 
exemplified in the wide spread mo\'c-

ment to set up in each busin~S5. 
trade, or industry high and sOUII(1 
standards of business conduct. 

Upon the recognition of thi s 
economically suund principle have 
been huilt the CTeal :llld success­
ful hu siness enterprises o f totlay. 

It's a 10llg road we have come­
strcp and uphill much o f the way. 
Tradc-business-once was car­
ried on at fairs and bazaars. Here 

Apropos of 'he ,hreat continually con­
fronting business that unless it attempts 
to rid itself of unerhic~l practices, gov­
ernment would take n hand in bringing 
about this end, we quote the well known 
Henry Ford's statement that recentlyap­
peared in his Dearborn Independent: 

and to outlaw practices that in 
the days of isolation tentled to 
bring the whole institution of 
business into popular ~ilircllutc . 
In those days one trickster forcet! 
his competitor to use similar 
tricks in seH defense; but in this 
day of group action the \'i~ws uf 
the group in support of fair prac· 
tices ami p~oper relations belW~t.'1I 
buyer and seller prescribes such 
tactics through the sanction (If 

collective action. And thc nM 
maxim. "Let the buyer hewa n· ... 
has giycn place to thc economic 
principle of. modern business. l.l'l 

C:lnle the traders :lnd pitched 
their tent s in a stockade with olle 
entrance, ami that patrolled by an 
armed guard. Tin buyer came, 
h.1rgained awl hagJ:hd. The bar­
gain concluded, he \\'.\Iched with 
wary eye a~ainst the: 5,lbstitulion 
of an inferior article. 'fhe \'en­

PtOp/t w/}o btlin hy slI"tnd,ri,,& thlir Jlllia 
to II &Olltrnmtnl I"J by btin, comptl/ttl to SIIr­
fmdtr thtir ri&hu. The Amtric.l" nlltiM hilS 
.~tPt ils ril,hls by allttldin&,,;ts Julia . Bllt 
flls/JloIIS ,han!.,. It is a had htlbil 10 ,.,,,, to 
Wal/)int/oll for Ivtrytbittt, JUII liS il will 6, 
II bold (ondiliOft if IlItr W IIlhin&ton comu to 
rUt, tvtf)lhint. 

dor bit the coin the buyer paid 
him. suspicious and {earful of 
!Ollurious metal. And the rule was raveat 
r mptor- Iet the buyer IJeware. 

While such a rule in primitive civili­
zation composed of roving tribes of lo­
cal tradeslmn lIlay suffice, certain it is 
that no greal business enterprise depend­
ent for success on the continued patron · 
age a { a \'ast numlJer of il1dividu3ls, fre­
quently located in remotc quarters of 
the earth, ca n be pemlanently main­
tained on any such basis. 

Distrust o f motivc as well as acts by 
Ihe associates, employes, patrons and 
competitors o f the business man breeds 
war and all thc demoralization which 
{allows in its wake. Such distrust can 
be overcome only by absolute integrity 
in thou.:ht and action and by fairness 
and {rankness which begets confidence­
the basis of successful modern business. 
The market is no lancer tribal but worhl 
extensi\'c, and far-sceing business men 
seek permanent world mark Cis. "Good 
will" has become an indispensable asset 
in permanent business.. I~plidt eonli-

crcase tht: wealth o f the world and 
therefore to that extent the value and 
happiness of lifc. The successful pcr­
formance of this functjon is a high order 
of public service. Individual profit is 
its direct reward. , 

Business in the abstrilct as distin· 
guished from the individual enterprise 
must have a bruit pur'ou, which is to 
provide for the material needs of man­
kind. The immediale end may be profit 
to the indiyidual engaged in serving the: 
public, but whenever a business institu­
tion eeases to perform the basic function 
of business, then it is no 100'~tr rntitled 
to ex.ist. When indiyidual Cliin b a true 
measure of the extent tl f fe r ... iee ren­
dered, then the greater hi! gain the 
greater the value of the indi" IJ l1JI to the 
world. Tht:n the term "big business" no 
longer conveys a sinister meaning, and a 
great rortune becomes 'a badge of honor 
rather than a reproach. 

nle logic of events has taught busi­
ness . men the. val.u~ ~f group action: . 

the vendor beware lest he Offl'lLll 
the canO;l" of :~.ir ckaiillg tl'al 

sell regulated business has set up. 
The constantly increasing complexi l i ,'~ 

of business which are interknit with till' 

development of our civilization, requircs 
that in the general welfare business I,,· 
regulated. That regulation must [omc 
either from within or {rom without­
{rom government or from business il· 
sel£' The growth and development uf 
business, and the progress and well he· 
ing of society as a whole. demand un· 
h:-.mpered upportunities for indivi(lual 
drort and initiative which is rendl'lt'd 
increasingly difficult in proportion to Ih ~ 
increase in government regulation of 
businesll. On the other hand. melhfHls 
::nd practices designed to secure imme' 
diate gains without reference to the d· 
fect on the general public. or the ultimatc 
effect on the busint6s itself. sometimc5 
renders imperative restrictive and rt'!::u· 
latory legislation in the public intercst. 
Dusiness impatiently. resents such \egis' 
lation. The remedy liu in its own 
hands.. It can if it will be g~verned and 

----~------~--...-.-...---..---
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rcgu:atcd by its own rules and principles 
of I,usincss conduct. Self preservation 
dcmands the adoption of this remedy. 
Self n'~ulalion alone will preserve in· 
di\·it1ual initiative-the ma ster l)ulMer of 
American business. The spirit of mas­
tery which has harnessed the destructive 
clements IIf nature, alld converted them 
into colIslru cth'c forces fur Ih,c advance­
ment of civilization, will lIut turn asitlc 
(rom the task of self correction through 
th e constant observance of sound princi­
ples o f busim'ss conduct. 

Business should render restrictive 
1('J;islalinn unnecessary through so 
c(J llcluClil1~ itself as to deserve and 
inspire puhtic confidence. 
It is 1I0t ellough that Ihe individual 

cntl' rprisc should so conduct itself as to 
dcse n 'c :lnd inspire public confidence but 
business, while reaping all of the benc­
fits of !;rouJl action, must dischar!;e its 
responsibilities, and prescribe hi!;h 
sta ndards of conduct for the regulation 
of the entire group, not only in the gcn­
eral puillic intcrest, hut also for the pro­
tection of all members of that group. 
Such rules hu sincss men themselves 
must fo rnlulate out of their intimate 
knowledge anti c:q>crience of conditions 
and pr"cticc oiJtainillg in their particu· 
lar trade. 

Much, however, still remains to be ac· 
complished. 11 is by no means surpris· 
ing th at with the growth of commerce 
alit) industry in this country certain 
practices ha\'e crept into our business 
",et'lOds which are ell'arly unsound from 
the standpoint both of business and of 
the flublic. Some of these practices nrc 
admittef!ly unfair, affecting the interests 
not only of competitors but of the pub­
lit. O thers arc Illainly wasteful and on 
that score should likewise be condemned. 

The n:medy must be worked out by 
the imlh'idual industries or trade. Not 
all. not e\'ell a Jarge proportion of any 
industrial ~roup "olulltarily engages in 
tillestiollablc IIractices. Many of the vio· 
lators o f the rule of "(air play" in busi· 
lll'SS feel they are cOll1llClled so to act lest 
any ullscrupuluus competitors overreach 
thell!. This fact is clearly stated in the 
Federal Trade COlllmission's 1925 study 
of trade practices. 

It frec)uently appeared (the com· 
mission 53)'5) that the major por­
tion of thosc cngaged in an illd .stry 
wherein the use of some question­
able practice prevailed were the vic­
tims rather than the originators of 
such practices, whic,!l they were 
obliged to follow or be placed at a 
serious comJX.'titivc disadvantOlge. 
It further nppeared that in many in-

stances business men were unable to 
divorce themselves from such un­
fair practices, though anxious to do 
so. without outside assistance. 

Let us consider, brielly, the character 
of some self imposed rules of husiness 
conduct. Among certain manufacturers 
it had been the practice to sell products 
in packages which contained fifteen 
oUllces and were so labeled, hut which 
in all other respects closely resembled 
the regular 16 oz. or aile pouml packages 
commonly used in the trade. Vias this 
an unfair practice? It was so declared 
hy the butter manufacturers nt n trade 
practice conference in 1920, on the score 
that the practice tended to deceive cus­
tomers by leading them to helieve that 
they were receiving standard weights. 
Moreover, the Federal Trade Commis· 
sion subsequently condemned the prac­
tice from a broader viewpoint when it 
found that the imitation of the stand· 
ard package was an unfOlir method of 
competition agai"st other m~nufactur­

en who sold butter in standard size 
packages. 

From the volulltary meetings of 25 in­
dustrial groups and the Trade commis' 
sion, certain general principles of con· 
duct in trade and business rdations hnvr. 
been est Iblished. . Among them are 
these : 

Branding oi product 'should not mis· 
lead as to value or qunlity. 

Labeling ' of product should ' not mis· 
lead as to process of manufacture or 
character of product or otht Twist cause 
confusion or d«eption of H.e consum· 
ing public. 

Inducing brtach of contract is unfair 
and unlawful. 

Intentionally making fal§( rttums on 
rtJlOrt or Jlublishing falst advtrtisement 

.. as to quality or (IUantity of product is 
unfair. 

Unauthorized use of equipment or 
property of competitor, with intent or 
effect of appropriating the ~tronage. 
property, or business of another, is UII· 

(air. 
Furnishing or lending property or 

equipment for the purpose and effect o f 
influencing the receiver of the property 
in (avor of the furnisher or lender is 
unfair. 

Mnkillg fal se statements concerning 
policic:s Clr methods of a COllll>ctitor is 
unfair. 

Commercial bribery is unfair. 
Obtaining informatiuu from compti· 

itor by im{)(rsonating public or other of­
ficial or by espionage is unfair. 

Failing to pay advertised price or to 

deduct (ull transportation cost wlwl! 
. sale is on delivered basis is unfair. 

Paying prices not warranted by ma r 
ket conditions, distinguishing betwl'!'11 
classes of customers, or silllultaueoush 
p.'I),;"g different prices at different poill l', 
not in good faith to meet fair COIIIJll'l i 

tion is unfair. 
Giving of premiums or o ther \'al ua loh: 

things as nil additional reward or CI II Il ' 

pens.'ltion is unfair. 
Speaking about a definite program I ,!· 

fered to business to systematically au,1 
speedily accomplish tltnt for which " 
has been long blindly groping, Felil' r.11 
Trade Commissioner W. E. HUl1lph fl'Y 
in the "Nation's nusiness" for July ~'Ii . ' : 

Business will have a splendid flP' 
JlOrtunity to correct existing evik 
voluntarily, intelligently, l'ffectively. 
without rlgitation, without crimina· 
tion or recrimination, without pub· 
licity in its sinister sense, without 
the expc:nse and injury necessarily 
incident to compulsory adverse ac· 
tion hy the commission. 

The statute directs the commi s­
sion to prevent the use of unfair 
methods. Good conscience and 
good judgment require business to 
cooperate with the commission. 
With intelligent and sympathetic cu­
operation, the task will be m:ull' 
shorter and easier, to the benefit oi 
all. 
The opportunity for self regulation is 

at the disposal of every line of husiul'SS, 
Will business grnsl1 it ? 

People Eat What 
They Want to Eat 

Mussolini, who is nothing ilnot nri),!" 
inat, has undertaken to (orce the ltal i:1Il 
people to cat rice. He has set allal t a 
"Rice Week" (or every year. With any· 
one else that would be a grave mi st,,\.a·, 
but Mussolini has a streak of luel, ;15 

wide 35 Urooklyn bridge, Ia)'s the ~ I'W 

York American. ' • 
Telling n people of any country \'. )' J I 

to eat nnd' drink is perilous evt:n i. ' a 
dictator. Nothing will ever takl' :hl' 
place of macaroni and spaghetti in h .l ly. 
The people have learned to tat sp;l).! i'd ti 
gracefully alter generations of p.'\Io \'l11 
practice . . 

. They wili not tare much for rice. Ill' 
traducing new food to a nation is im' 
possible, almost, which reminds us oi lltl: 

recent but useless efforts of the Anwr' 
iean $Dldiers in China to teach the na' 
tives there to cat chop suey. 

Lying won It help you to set up. 

'. 
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Champion Equipped Plants 
-are the successful plant. in the macaroni and noodle manufacturing indu.try. 

Their s,!perfine quality product. re.ult in a steady increa.e of bu.ine ••... their 
substantial operating economies a •• ure con.i.tently good profit •. 

~.ers 0hf Champi.on .Flour Handling O"tfits, Noodle Brake. and Macaroni Mixer., 
ways ave a winning advantage over competition. 

l.l4.(·I~::~:~~UX'1\r.1RO~7~~~%.I.W -................. .. 
_ .... : _: ~lA PREMiATA!'HACARONI 

'''R>o~'''''lu".I'' . 
"" •• M, Il. Itu. 

o.ftU_.,_ 

... m .. h!!.::': ~:;r:':..r:~ ::. '\Intl?, , ... UI&\ \hI (1' ... ,1 ... 

.... Inl .. "' 11ft. C ..... 'I .. , \l11o.ly:~';:'.~:':'!' !!:';'! r~f:~\I'. 
:.,,:~1.1o .. ,a-r"UIOI. TIl .. IftltIUIII ... o. •• :., ... I":, ... ::., _ ... ,:t.:I .. I:'".::·;::.a:~l~I:~I:::Ia... . II ...... oI4 .. , .. h u .• 
!.!m: ;:!;~ .. a:~"''' . ,.~ .... ", .. c:~-: : , ~::~'",~~'~fa-. 
.M ..... ~:\ .1 .. e .... " thIAlI , .. hr \110 ... " ..... '''"lAo", ,. "'"U.., ~.'::rkr!.!'".:"::ii!~:·,~ ... .!h ..... , .. rUdolf • ., u. .. , .c. 'w ..... II .... "PO .... 

WIUI .Iftu ro ' 1." .. ro, I .... l'II.u .. ~ ""eo .... .. 'IMI. 

T ... ,. u., '"'It. 
C~~~'L.~ eMut'. f._ .... 

These Letters Tell 
the experience of two prominent 
manufacturers who have se· 
cured important advantages 
from the use of Champion 
machinery, and also valuable 
engineering aid from the 
Champion service department. 
You can gel tquafl~ profitable rtlu/ts by 
running your plant the "Champion Wall. " 

THE tl'OHN B . CANE:PA COMPANY . .......... , ... 
....... .. e ....... o. 

Rtll CIIIII .. M"C"/IIDII' ""0 S '''IIHI:"I 
10"1'0 ..... "_0 ..... u. 

± 
CII'CAIIO 

ClI.I.np l cOl IUochtOlHI co., 
':ollot, Ill. 

A'hll ' lit'. P. A. }fot u , li.e7. 

0.1t' lot'. I:ottl, 

ret' lo~i~~!':~~=n~::r ,~0:: 1 ::t';!:o: n ~ ~:~ • • 
l Oll kner- 'hi t ' h i .uh. 'n~ .hutot' con"7' :11:: ~~~::~t!;;~ ' 0\1 .... til ine. tim 

.ith t~=,~lCt '" h ... hid no t1'OII':I1o ' ~"'U" r 

,ul .~~~~I!l.~ ~~!;:t~{'~nj !'r~'i~I~~rr 
J~"t' duo to bl ... do U '1'J.l ntod " h h l hl hit 
t hOl lOll hi" n u n u . t"'. It tftd 0' 1O,_ln ... 
~~!, 7:~ cl:,::,~" ~~~n~~~ h .. !'ron .. t o b. ~ 11 

lien 0I1oh ... nd .nrr ""CC' .. to 70". 

~ · .. eI'JlJ. 

Ou, up.," a,. at )'OU, ,r,IJlce In ,.du/,n" .. 
.10U, p, ... nt plant, 0' In hdpjn, )'ou wa,' o~i 
plAn. (0' a n.w on •. 

W. ,hall 6. ,lod to lin'"''' an.1 Inquidu ,. • 
'A,dln, .10U' p,061.m""and ",{rhDur 0611,4' 
rlon to .1ou. 

CHAMPION MACHINERY COMPANY 
JOLIET -:- ILLINOIS 

'--,.,...-

f; 
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Consolidated Macaroni Machine Corporation i 

FORMERLY 

Cevasco, Cavagnaro & Ambrette, Inc. 
I. DeFrancisci & Son 

Designers and Builders of High Grade Macaroni Machinery 

Verti-:al Hydraulic Pre ... with Stationary Die 

AT LAST I The Pre •• Without a Fault. 

Sinlplc and economical in operation; compad and 
durable In construction. No unneccllary pull, bu! 
everything absolutely euentlal for Ihe conSlrUClion of 
3. firS! class machine. 

Only two controls on entire machine. One valve 
conlrols main plungcr and nlses cylinders 10 allow 
, winRinf" Another valve conlro\l the packer. No 
mcchamt:ll movement" all pari I opuatcd hydraulically. 

Guaranteed production in UtUS of 25 barrels per 
ll:ty. Reduces w:Ule to one·thlrd the usu31 quantlly. 

This press has many important futurcs, a frow 01 
which we enumerate herewith. 

LININQ Dolh the main cylinder and the packer 
cylinder ar~ lined ~ith. a brUI lIeeve. Oy Hni.nll .these 
cylinders the (ricllon II reduced and the p05llbillty 01 
any 1051 '01 r,reuure through delcct. In t~e It eel ult· 
ings is ablo ulely eliminated. It II rractlC:all y impos· 
sible to oblain absolutely pulect stee cylinders. Olher 
manufacturers dlher hammer down Ihne delecls or 
fill them with ,older. Either of these methods Is at 
best a make·shih and will not lall for any lenglh 01 
lime. 

PACKING. New system of packing, which abso· 
IUlely prevents leakage. 

RETAINING DISK. The relaining disk at the bal· 
tom of Ihe Idle cylinder I. raised and lowered by mean. 
of a 'm31! In'cr, which moves Ihrough an arc of len 
than 4S deg rees. 

PUMP. The pump is our Impro\'ed four (.d pitton 
Iype. 

DIE PLATEN. The die platen or .upporl I. divided 
inlo three (J) .ection. for the IJ~ Inch and two \') 
seelions for the n~ inch pnll. (We originated lIb 
system o( sut.·divislon of platen, .inee copied b)' com· 
pe ti to,..} 

PLATES. There are plalu on front and rur of 
pr~51 10 prevent dough failing when cyllnde,. arc 
being .wung. 

JACKS-SPRINGS. No Jackl or .prlng. are uled to 
prevent leakage of dough between cylinder and die. 
Our special .yslem of contilcl prevent. IhlL Sprin,s 
will late thcir resllienc), from continued use and Will 
not (unction properly. 

CONTROL VALVE. Doth the main plunKCJ and 
the packer plunger are eonlrolled by our Improved 
valve. The movable part of thll valve r~talU alaln~1 
a lb.1 surlace. A. there It ahvay. a Ihln 61m of 011 

between the two facu, there un be practically no WAA
' - '''1. part. Very IInle power required to act same as the movement 

is coneentric. 
MATERIAL. All c)'linders are of .tee1, and have a very high safety factor. 
QUICK RETURN. D mean. of an improved by-pall valve. we have redu~ed the preuu~e on the return Itroke to .prac· 

tically nothing. Dy redulng the back preuure, the ram or plunKcr relurnl to It I Jlarllng pOint In Ie .. than one (I) mlnUlr. 
PACKER. While the hydraulic packer hat independent control, it returnl lUlomalically when the maln control valve \I lei 

to the reIU'" position. 
CONSTRUCTION. This preu is solidly and heavily constructed Ihroulhoul .• All mat~rial.i. the but oblalnablt. The 

base is vcry 'ilid and the uprights extend to Ihe die platen .uppart, thereby pfevenunl any Vlbrallon of the pre ... 

156-166 Sixth St. BROOKLYN, N. Y., U.S.A. 159-171 Seventh St. 

Addr ... all communication. to 156 Sixth Street. 

-- -------------~ 
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Consolidated Macaroni Machine Corporation 
FORMERLY 

Cevasco, Cavagnaro & Ambrette, Inc. 
I. DeF rancisci & Son 

Designers and Builders of High Grade Macaroni Machinery 
Oi-----

Type K-G. 

Meader with Guard for Cone, Apron for Pan and Seraping Attachment 
to Prevent Dough 3dhering to Conta. lhe main driving ahaft, which 
carrita the pinion drlvin: the huge Internal gear, ia fitted with a roller 
bearing, adding greatly to the life of the machine. 

Specialists in everything pertaining to the Macaroni Industry. 

Complete Plants Installed. Let us Show You how to put your Plant on a Paying Basi •. 

We do not Build all the Macaroni Machinery, but we build the Best. 

HYDRAULIC PRESSES:--Vertical and Horizontal. 
Kneaders. Mixers. Dough Brakes. Die Cleaners. 
Mostaccioli & Noodle Cutters. Bologna Fancy Paste Machines. 

156-166 Sixth St. BROOKLYN, N. Y., U.S.A. 159-171 Seventh St. 
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Collect: at Source---Make 
Everybody Pay 

,\1 the last macaroni convention, spol1sihility of the stupendous sum 
held in Minneapolis, the question up- that must be raised annually for ana­
permu!>t ill the minds of the m:lIlufac- ti onal advertising campaign would be 
hirers of macaroni was "\V" l ' docs unfair. 
the macaroni industry need nuJst to- Without basing til)' figures on fJosi· 
d",?" You asked me the same ques- live facts, we shall assume that we 
ti{'n but 1 hesitated stating my opinion need $100,000 (or the fIrst year, $1'5,. 
!-ecausc all or my errorts in the past (XX) the second ,year and $150,000 the 
10 years to conclude anything hene· third year and each year thereafter. 
lidal tn the imJustry were a complete (ur at least 5 years. Tn raise this 
failure. amount it would require a \'oluntary 

J listened with interest to the vari· sUhscription with a gtJ:lrantee or can· 
ous opinions given and to the very tilluity frum a sufficient number of 
gootl papers read at our con"ention manufacturers to CU\'er the amount 
treating this subject. J h:l\'e also read nereSS:lry, If this plan cannul 1:: 
the opinions o( manufacturers which worked Ollt, then there is a positive one 
appeared ill the Associatioll journal but one which I know will meet with 
but I failed to find anything that would a good mallY objections. I admit it is 
seem to be a feasible ,working propos;· arbitrnry, but if it could be Jlut over 
tio ll to which the members of the asso· it would certainly bring the desired re­
ciation and those who do not belong suits, nnd that plan is to assess at the 
to the association could he reasonably, mill every m,1nufacturer from 2 to JC 

expected to adhere. per bbl.. more or less, on every barrel 
Setting aside the fact that macaroni of flour or semolina shipped to a maca-

factories are springing up with the rani manufacturer. ' 
same case as the saloon belore prohibi· To put o \'er a proposition or this 
tion, we ha\'r' to contend with the ex· kind I deem it necessary to put on an 
pansiol1ist who is continually increas· educational campaign, to reach every 
ing production in the face of an O;'f!r- macaroni manuracturer in the cOlin· 
production with the subsequent results try, pretlaring their minds as to what 
of price cutting and lurther demoraliz· the industry shou1l1 do' to save itsel£, 
ing the market, cheapening the product and this campaign should be the task 
and keeping the industry in continual of the association and indh'idual memo 
chaos, It is now time for the industry hers who approve of such a plan, This 
to flOd itselr. Personal ambition should be the work of this crop year, 
should be set aside (or positive The millers should give all of their 
thought and constructive action. moral sUPllOrt and contribute in this 

The question of increasing macaroni work 01 persuasion through their rep· 
consumption seems to ha\'c originated resentatives all over the United States, 
almost with the foundation of the A general call to our nut coO\·en· 
Macaroni association, and this leads tion or all nonmembers to help shalle 
me to belie\'c that the individual man· the proposition and !;i\'e it definite 
llfactllrcrs a t that time lelt the neces- (arm should be in order. 
sity of conce rted action to increase Any Prollosition that will not equal· 
consumption, ane! it was this thought Iy distribute the financial burden can· 
in mind that brought them tugether not su rvi\'c. 
into an association. All of the (It would be well to consider this 
talks and papers read at the last con· suggest ion as the proper 1929 "follow­
\'ention were nothing more nor less up" of the: voluntarily financial plan 
than a repetition o( what has been said . now proposed lor 1928.-Editor.) 
r.1I along during the life or the associa-
tion , Creatent, Saletmen Meet 

The difficult problem has not been Forty-tw~ salesmen or the Cream· 
and is not today what should be done eUe Macaroni & Cracker company at· 
to increase consumption, but it is, tended the annual fall meeting and 
rather, how to raise sufficient funds sales conference of the organization 
with a guar" ntee of continuity: The last month in Davenport. la. Three 
members of the association most will · clays werc devoted to the study of 
ing to do anything are but a small sales conditions and new sales policies. 
minority considering the number of C. n. Schmidt, vice president of the 
manu(acturers in the United States. company and active superintendent o£ 
To expect them to shoulder the reo ' macaroni production. gave an interest-
r~~~:~·~~---~--------~·~-· 

By JOSEPH FRESCHI 
tJ/ MOlina City M.tllrDni CDmpllnJ, 

SI. LAM;J " 

ing talk on the prospects o( macaroni 
sales during the fall and winter. 1'11 1: 
finnl day of the meeting was devoted 
to a banquet, a picnic and a boat ritl t' , 
which furni shed a (ull day of enjoy 
ment for the salesmen, the firm's cm· 
ployes, and their families. 

Durum 50% of Crop 
Durum whcat in North Dakota th i ~ 

year has the high quality desired h)' selll ' 
olina millers, averaging 60.4 Ibs. test 
weight and more than 85}'::1 of amlx:r 
kemeis, according to tests of 123 5.1111-

pIc! conducted hy C. E. Mangels, ctre;11 
chemist, and Thomas Sanderson, miller, 
at the North Dakota agricultural college. 

"Federal gradc! prescribe: that durum 
must contain at least 75% of hard vitre· 
ous kcmels to be classified as amher 
durum," Mr. Mangels declares. "In 
this respect this crop averages well >lbo\'(, 
this tolcrance. Semolina millers walll 
durom that will make a sharp, bright 
semolina, and this crop is fine in thai 
respect. 

"Due to the cooperation which we 
have received (rom the county extcllsion 
agcnts of the state it has been possihll' 
to test morc samples of durom whe;11 
this year than ever before. Importaun' 
of hieh quality in durum is apparent 
whtn oue considers that almost 50% oi 
the wheat crop in the state this year is 
cstim;.~,=d to be durum, 

"A rather unusual conclition IIrevail ~ 

in that the durom wheat this year an'r­
ages a little lower in Ill otcin content th:1Il 
the hard spring wheat, 11.2% for 11ll' 
durum and 11.9 for the hard spring, 
Usually durum will avtragc alxlUl Il l!' 
same or slight!] higher in protein (WI ' 

tent." ' 
O f the 12J samples of durum, the Ulll' 

highest in protein conlains 16.4%. Thi ~ 

was sent in by County Agent John Jl'll' 

sen o( Eddy county and was grown 1.1 
A. R. Johns of New Rockford on 1:11 ,,1 
that had been in sweet clover, 

Raid Macaroni Plant 
The Semolina Macaroni company ;11 

666 Charles st., Providence, R. I., l a~ t 
month w"s raided by thi>!ves Wlhl 

carted away a sale containing $150 in 
cash and valuable papers, Entran(c 
was gained by breaking a glass in the 
door ami loosening the night latch, 
The heavy safe was carried throu~h 
the (rant door of the plant and later 
forced open. No dew to the thie"es 
has been found. 

~oo-.~-
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HOURGLASS BRAND 
Semolina and Flour 
Quality of First Consideration 

Milled exclusively from carefully select­
ed Durum Wheat, which eliminates 
entirely the necessity of artificial 
coloring. 

Every Sack Guaranteed 

Location Enables Prompt Shipment 
Write or Wire For Samples and Prices 

DULUTH·SUPERIOR MILLING CO. 
Main Office: DULUTH, MINN. 

NEW YORK OFFICE. F6 Produco Exchongo 
PHILADELPHIA OFFICE: 458 Bour .. Bid,. 

BOSTON OFFICE: 88 Broad Str •• t 
CHICAGO OFFICE. 14 E. Jocluon Blvd. 

- ---- - - - - - -- - -
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Notes of the Macaroni Industry 
New Macaroni Industry Census 

The hureau of censtls of the United 
Slilies Department or Commerce b lay­
ing plans for its biennial census oC man­
ufacture <lnd the cooperation of e\'ery 
Illant in the country is sought to n'akc 
it as complete amI as far reaching as 
possible. H manufacturers will give 
confidentially the information asked, ' 
valuable data will he deduced (rom 
Ihe tol::lls. 

From the 1925 census report, which 
is nearly re,IIJ), (or dis tribution, it is 
gleaned that the total ":tlue o f mncOl­
rani products made by all establish­
ments reporting such products was 
$.iJ .4&J,J4-1 of which $.10.545.065 value 
was made by firrn s llc\'otcd c!'l:c1usively 
to these products. 

In the 1925 ccnS lI 'i 327 firms were 
reco rded ns cncnl~cd in manufacturing 
macaroni products as compared with 
3-13 in 192.1. The numher of workers 
in creased from 40C)8 in 1923 to 4560 
employell hy the reporting firms in 
'g~, ' 

In 1925 the to tal of wages Jl:litl em· 
ployes was $5.02S,Ci2S as against $4,-
332.312 in 1923. In 1925 the total 
\'alue o f the manufactured product!> 
was $.t.1.4B9,344 ",hile in 192.1 it 
amounted o nly to $29,556,501. 

In 1925 macaroni manufacturers 
p:lid out (o r their r;lW materials $27.-
491.142 while 2 years previously the 
cost was only $16616400. The \'alue 
added to the products through the 
manufac turing process was $IS.I})8,202 
while in 1923 it amounted to $12,910,' 
101. 

The American plants increased their 
horsepower consumption for drh·ing 
machines (rom 18,191 h. p. in 1923 to 
19.873 in 1925. 

The Slack Filled Package 

Another trade e\'il that will have to 
be ('om bated is that o f slack filled and 
improperly marked packages or con­
tainers. This feature is recei\'ing the 
attention o f the federal nnd s t3te food 
officials who look upon it as unfair 
nlerc1mndising. They arc now plan­
ning action whereby authority will he 
gi\'en the Government to requ ire that 
all packa ges he rea sonably well filled. 

Notice o f the eXJlected ;)ction halt 
been sent to the members of the Na­
tional Macaroni Manufacturers asso­
ciation by Dr. n. R . Jacobs of that or­
ganization. It is suggested that sam­
ples of packages and containers of 

each prodllct just as it leaHs the plant 
be submitted fo r measurement and 
p. oper criticism of labeling and weight. 
H this is done manufacturers will have 
information on hand with which to 
meet expected action by officials along 
this line. 

-Packages have been obtained in stores 
that were not more than 50% full, in 
extreme cases. What docs the house­
wife think ol it when buying one 
o f these deceptive packages? Her 
thoughts surely will not favor that par­
tirular brand a nd may (\'en reflect un­
fa\'orably on the product. It is argued 
thnt it is better fo r macaroni manufac­
hirers to attempt self regulation in this 
and olhrr matters than to aWOlit COII\­
pUlsion with ils harmful publicity. 

Gallerani Company Reorganized 

The Gallerani Macaro ni Company, 
'nc., was recently organized to opera te 
the plant at 107 \V. Ohio st., Pitts­
burgh, Pa. , and which has been shut 
down for se\'eral years. Alexander 
Gallerani, former pro prietor, heads the 
new company which has made impor­
tant changes in the plant and which 
will !Jroduce hoth package and bulk 
goods. Fo r the past 2 or more years 
Mr. Gallerani has heen acting as su­
perintendent o f the spaghetti depart­
ment of Heinz & Company of Pitts­
hur!:h. 

Williams Compliments Groeers 

James T. \Villiams of the Cream­
ette company of Minneapolis was one 
of the principal speak('rs at the early 
fall meeting last month of the SI. Paul 
Retail Grocers association. He com­
mented on the wonderrul progress 
made hy the organization and on the 
friendly spirit the members always 
manifested toward the manufacturers 
and distributers. John \V. Lux is 
president of the retailers and H. C. 
Mathewl is secretary. The continued 
work of the credit bureau was the 
chief topic of discussion nnd praise fo r 
that seT\' iee was sounded in e\'ery 
quarter. 

One Plant in Oklahoma 

The city of McAlester has the dis­
tinction of having the only macaro ni 
manufacturing Iliant in Oklahoma and 
Arkansas, and also has the oldest plant 
west of the Mississippi ri"er, accord­
ing to Tile Oklahoman. 

The plant was established in June 

. 18c)6 by Joe and John Fassino who im­
migrated to the United States in June 
1887 from their home town Canescilio, 
Canavese, Italy. The firm is known as 
the McAlester Macaroni compnny. 

The plant is housed in a , 2 story 
brick building 6oXI20 and llroclures ap­
proximately 2,000,000 Ibs. of macaroni 
products annually that are valued at 
about a quarter of a million dollars, 
Eight women nnd 14 men are cm· 
ployed in producing 23 \'arieties nf 
macaroni which arc shipped to I; 
statcs o r the Union and into Mexico. 
The founders arc still in acti\'e char~l' 
of the operatio ns. 

Fire LOlli Is $2000 

A midnight fire early last month 
caused damage to the extent of $ 2001 

to thc plant and stock of the Lynl1 
Ma ca roni Manufacturing company oi 
Lynn, Mass. The blaze w;)s noted lIy 
the engineer or a shirting engine 011 

the narrow gage railroad and firemen 
resJlonding to his c;.,U soon gained con­
trol of the firc. 'fhe damage was 
mostly to the wall s and partitio ns of 
the 3 story cement and wooden build­
ing nt 47 H arhor st., owned by Mrs. 
Mary Carcione. Her husband J oseph 
is the head of the operating company. 
The fire w:"s of a mysterious nature 
and is being in\'estigated by the state 
police. 

Vagnino Head. K. C. Firm 
P. F. Vagnino, salcsmanager and vice­

Jlresidt;nl of lhe Kansas City Macar~ni 
& Importing company of Kansas City, 
Mo., and of the American ncauty Mar­
aroni com pan)' of Denver, Colo., W;IS 

elected president of the combined firms 
to succeed Rocco Sarli who died la st 
month . Mr. Vagnino has be~n an offin'r 
of the concern he now heads since 192.!. 
Belore becoming a macaroni manufal'­
turer he practiced law in Denver. Other 
offi cers of tfle organization will hoM 
their resJl(ctive positions as follow.- : 
Thomas Basile, vice president and pro­
duction manager of the Kansas City 
plant i Antonio S. Vagnino, vice pre~i. 
dent and production manager of Ihe 
Denver plaut i Antonio Onofrio, sccn.'­
tary; J ohn Tucille, assistant secretary i 
~fichael Onofrio , treasurer. 

Fire in Cinelli Plant 

The macaroni manufacturing plant of 
the G. Cinelli & Company at 2132 Pa­
cific av., Tacoma, \Vash ., was badly 
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damAged lIy fire October 14. The fi re 
:tarted from an overheated gas heatcr 
in the drying rooll\s on the third floor. . 

Damage from the fire itself was the 
smallest factor according to President 
Guido Cinelli. The greatcst loss was 
from the action of smoke, and waleI' 
used in quelling the hlaze. nesides dam­
:Iging the! finishcd macaroni products, th e 
stored semolina and the macaroni nmllu­
iacturing machinery, a valu:lllie stock 
II i imrorted goods was illcludel! ill th e 
loss. 

The stock of the G. Cinelli cUllIpany 
was valucd at from $75,000 to $80,(0) 
at time of the fire . Insurance amou nted 
10 about $35,000. In the opinion of the 
president the loss will aoout equal the 
insurance carried. 

Spaghetti Feature. Luncheon 
Believing th at the manufac turers 

should themseh'es set a good example 
by eating thdr own products, the chd 
of the Manger hotel, Ne w York cit)'. 
concocted 0\ dish of spaghetti th at 
rightfully wnn the co mmendation o f 
the 25 · macaroni lIIen in attendan ce 
last month :It the lIlid season IllCetill~ 
who were the lun cheo n Rucst s of 
1I0ward P. Mitchell, the New York 
rcpresentali\'\! Ilf \ Vashburn Croshy 

company. Properly prcpared spagh etti 
and macaroni dishes in ho tels arc al ­
most a rarity. Thi s one exception .~as 
surely nflprcciatetl . 

Mr. Mitchell W :IS II wonderful host, 
the lunchcon was fille and the purposes 
for which the meeting W:l S railed were 
accomplishcd . ~() wonder those in at­
temla nce had smilinR fa(es 'lIld con­
tented looks. :\lure meetings o f that 
kind and 1;:llherinRs of that nature 
wouhJ help hring ahollt Letter und er­
standing and allay suspiciull that is 
the sllurre o f milch of the unpl easant­
Ilt'ss tou frequently confronting the in­
j:ustry. Thanks, Mr. Mitchell! 

Needed--Some 
Unseen Power 

The ;.pparent di sint ere st 0 11 the Jlart of 
lIIallY IIf the macaroni manufacturers to­
wanl the pruposed, \'cry l·COlWlllie;.I, 
ca mpaign to illCfease demands fur thcir 
products lIIakes C. S. Foulds, chairman 
of the MacafIJui I'uhlkity COnlmittee. 
and his coworkl'rs Illng for sUllie uuforc­
!leCl\ w.wer til l'U!I\·inct.' Ih e rt.'iuclOln l 
(mt's that publi( it)' .. Iullc will cure th ... 
induslry's ill s. Ill': reminded IIf Ihi s 
lIeed fur ilion' pmn •• )' a s lory that he 

rtacl in a reccnt issu..: IIi Tho· ;\'j./irm ·.( 
Ill/siuas. I f someth ing ,uuld he C01\' 

ccived Ihat wllllltl ~i\' e his Cllmll1ilh'c' Ihe 
power Ill:lllih·st ... d by Iht' fi sh ill Ih ... SI., I' ." 

there would I.e III) t1Ull hl :thuIII Ihl' !om' · 

tess of his plan. It n 'ads : 

"Spcakil1~ of ~l out .. n:t aud li ~hillJ.:, 
here is a stury 0 11 worm h:tit whk h is 11 .. \ 

ollly tlll il' I}' !'ut gooll. A uath'l' l i~hl'r , 
mall told me, and if allY n':lClt'r dOl' ~ Il ' 1 
I.elie\·e it I (all shuw him the lat. ... \\'hl-re 
Ihe illcillelll uccurred. 

"Two fi sheflncli were ha\' illl: no lurk 
with flies . One sUJ.:;.: ... slt·d Ih:11 tht,y soak 
;; 11 :t1l~ l e WIlfI1l in whi sky alltl try thaI. 
So a jOlt worm was uillailicll, I'ut in tht· 
holtom Ilf an olel call, alltl sOllie hOOlll·J.: 
puured O\'t'r him. The worm, slllJwilll: 
Ihe wdl kllClwn siJ.: lls IIf allimatiull. \r;IS 
impal ed un a hook alld t-ast 1:1 th t· lah , 

"!cnllll.:cliatc!r the !llI te ptadd lakc til" 
e:l llle vic.kntl)· agitatecl. SIJlllelhill J.: 
churned tht watl'rs In tht'ir deplhs. Tht· 
rocl bl'nt dUlI"le :\IIcl th e fisht'rman il' 
Ilesl'eratiuli gral .becl the liue. li e t ried 
to pull it ill. but his c' lIll1l'anioli had to 
C'JllIe to his ;Iiel , TlIl:elhl'r th ey 5111\\'1.\' 
ret.'il·d ill. to t1i s":II \'l'l'- what .141 yllu 
thillk ? TIll' :tlll:lc WOI'I1l h ' lI' st·izec! a loi l: 
Iruul hy the th roat allll was d luk iuJ.: il 
to dl'at h l" 

Meets Every Requirement of "The Ideal Container" 

The Machine 
Ilok .. " Imlth Auconlltlc Plch,_ 

Wu,phll ."chlnt. 
ea,.chr, 41-60 t1.hi·.,..",d ptel",n 

ptr ml.IU" 

The Stokes & Smith 
Tight Wrapped Package 

The Tight Wrapped I'a(ka(.;e, which hilS l on~ 
bee n used (o r l'l ou r, Cc!rcals and h tllcr prujl 
II CtS, is now com irl':: into usc for :\lacaroni. 
SpaJ.:hetti. Nood les, ctc. The m ;lII)' ad \':lII ' 
taJ;es o i the Til:hl WrOll'ped " ;u:bJ.:c. a.; 
wraplled on the Stokes & SlIIil h l 'ackaJ.:l' 
\\' rappilll! :\Iachine, 1ll :lJ.e it th e i~ l l'a l cllnt:.in , 
er ior food products. 
Let us tell you ahnut the lates t l'ackaJ.:c and 
the ma chine for wrappill~ it. \" e will !ol'n d 
sa mples if )'flU desire. ~o c, lJliJ.:"l iu li O il your 
part \\'hatc~·er. 

STOKES & SMITH COMPANY 
Summerd.le Avenue and Roo.evelt Boulenrd 

PHILADELPHIA. U. S. A. 
a,lllah omUI t) Co ••• 11 Ruof, Eo C. I. London 
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Grain, Trade and Food Notes 
Durum Plentiful 

Revised figures on the 1927 durum 
wheat crop compiled by the United 
States Department of Agriculture as 
of Oetoher IS plncel! the production at 
&>,210,000 hus., the second Infgrst 
crop in the history of wheat produc­
tion in this country. The 1922 crop 
slightly exceeded the durum whent 
grown principally in the Dakotas, 
Minnesota and Montana. The domes­
tic spring wheat crul'. which includes 
dUTum, is now estimated at 313.771,000 
hus. and the total production of all 
wheals in the United Slates this year 
is IIOW placed al 866,S38,(XX} hus. 

Available Wheat Surplus 

From the wheat producing countries 
of the northern hemisphere the quan­
tity of good wheat availahle (or ex· 
flort this year will he about normiJ,!, 
wilh the quality somewhat umler 
grade. 

An iOlportant feature in the Coreign 
wheat tr:lde is the quality oC the sea­
son's crop. According to the Domin­
ion bureau of statistics the quality of 

the Canadi:ln crop is about 97% oC " and China total 3.086,000,000 bus. as 
Ihe to year nvernge. Onty about one compnred with :3',903.000,000 bu~. lasl 
third as many cars were inspected in year,. an in~rease oC 6.3%.. Willie nIl 
September as during the correspond- deftmte estimates are available as I,· 
ing month last ye:lr and the inspection production in Russia and China, n' 
reports conftrm the low quality DC the parts indicate that the wheat crops (.: 
grain, The Australian CWI) is now :Manchuria and certain ' other IInrts I . 

placed at 115,000,000 bus. which China are b~tter thn~ last year, when~ 
should pro\'ide about 70,000,000 bus. as the Russian crop IS probably sonh" 
Cor export. The United States and what smaller than .Iast year, says ~h .. 
Canada has a\'ailahle Cor eXIKtrt about U, S. bureau DC agricultural eCOlloml~" 

100,000,000 bus. more than last year. The southern hemisphere harve~1 
Export demand continues of good \ '01- season is appronching. Reports 1'1 

ume and the flow through the Atlan- date indicate that the Australinn crill' 
tic, Pacific and Guif ports is nhout mny he 45 million bus. short of la ~ 1 
normn!' yenr. The first Corecnst is 115 millil'11 

World Wheat Crop 

The northern hemisphere wheat 
crop outside of Russia and China, ac· 
cording to cstimntcs basct..! on rel>orts 
to October 18 is nbout 1&,000,000 hus. 
greater than last year. The increase, 
hnwe\'er, probably will be offset to 
some extent by reductions in supplies 
from Russin and Argentina. Esti ­
mntes from 3S countdes which in 1926 

produced more than 95% of the north­
ern hemisphere crop outside oC Russia 

compared with 161 million hus. la!it 
year. The wheat area uf Argentina 
has been increased and reports to Ii:.te 
indicate that conditions ha\'c been 
(ilirly satis(ilctory (or de\'e!opment u( 
the crop. 

The increilse of 6 milliun hus. in the 
October estimate oC the United States 
crop rilises thc North American tOlal 
to l4 million bus. abo\'e Inst year. Tile 
quality of the Cilnadiiln crop as rcport· 
ed by the Dominion bureau of stali !" 
tics is below the a\'Crage at the ellil 

.. "'" ....... ___ .,. ______ ...... ___ .. ______ .. ____ ' ..... ___ ... _ ... __ ... __ ... co _ 

PLEDGE TO NATIONAL COOPERATIVE PUBLICITY FUND 
Date ......................... : ...................... , 1927. 

M, J, Donna, Secretary, 
National Macaroni Manufac"turen Allodation, 
Braidwood, Illinol.. . 

The UNDENSIGNED herehy pledges and agrees to pay to the National Cooperative Puhlicity Fund the following sum f"r 
slH,~cified purposes: 

I-The TOTAL SUM oC $ ....... ............. , payaLle as follows: 
a-Twenty-five (25%) per cent or $ ........................ with pledge. 
Ir--Il,i,nce in TEN MONTHLY INSTALLMENTS of $. ....................... each st'rting J,nu,ry I. 1928. 

2-Subscription is made in consideration of th~ proposed nalio!l wide pu~)licity cnmpa,icn, organile~lh.nhd conlduc~c,~ 
hy Ihe Nationnl Macaroni ManuCar:turers ASSOCiation to wlddy a~ql!atnt the ~merlcan people Wit t e rea va uc 
of Made-in-America Macaroni, Spaghetti, Noodles, etc., thus bnng1l1g about IIIcreased use thereof, 

l-Pledge is made on condition that money raised Cor this purpose by supporting manufacturers he cxpende.d in 
• National PuLlicity and Educational Work through the National Macaroni Puhlicity Committee of the Naltonal 

Macaroni Manufaclurers Association composed of- . 

C. S, Fo~lds (Chainnan), The Foulds Co., New York. G. G~e.rissi, K.e>:stone Mac. Mfg. Co., Lebanon 
Henry Mueller (President), National Macaroni Mlrs. Assn. A. GlOla,.A Glola.& Dro., Rochester. 
n. S. Scotlalld, Joliet Macaroni Co., Joliet, L. M. Skinner, Skinner Mfg. Co., Omaha. 
C. n. Schmidt, Crescent Mac. & C. Co., Davenport. 

"-Attached hereto is our chrck for $ ........................ being 25% of this our pledge. 

Corporate Seal (Si.,'ned) 

Finn ............................................................................................... . 

Witness Officer ........................................................................................... . 

Title ._ .... _ ............................................................................................ . 
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of September but slightly better than 
last year. 

Reports to date indicate that the Eu­
ropean crop outside of Russia is ahout 
i j million bus. greater than last year. 
Estimates recei\'ed to date total 1,270,-

000,000 bus. as compared with 1,196,-

000,000 bus. last year, The indicatcll 
increase in these countries, howe\'er. 
may be offset in part hy reduced ex­
loOrts Cram Russia nnd hy the low (Iual­
it)' oC grain in some countries. While 
llu th the German and French estimates 
I.i production arc above last year's 
finnl . estimntes, it is belie\'ed that 
larger propo rtions 01 the grain in 
Ihese countries arc of unmerchantahle 
'luality. 

Wheat procurements in Russia lur 
Ihe season 1uly I to October I amount 
to 28 million bus. as compared with 
31 million for the same period last 
y(,,1r. It is believed, howe\'er, that 
I,rocurements (or the remainder oC the 
5(';150n will not so closely approximate 
la st year's procurements. This expec­
tation is based upon indications that 
while the wheat crop of the Ukraine 
may ha\'e been equal to or greater than 
last yenr the prolluction in se\'eral 
other regions has lallen jar below that 

oC Inst year. Exports to !.late have 
heen \'cry light and it is probable that 
the gun:rnment will retain within the 

coulltry for hOllle consumption and re o 
serre practically all of the wheat 1' .. 1. 
Iccled. 

WHEAT: Production, averaee 1909-11, annual '924-27 
(oullIry An:ragl' 

1900·191J 19.H 1925 19!(1 1927 ''''r eo'''' 
I'I!i I' 

NORTH :\~IEIHCA "f l'I!h I."" I."" 1,000 1.000 I.IU1 '.; I>us. i,u5. 1,u,. 1.u,. ],n • . Unite,1 Stale5 (I}O.IOH fI(..J .. WI 576.-129 832);0') I'II,(, •. :;.L~ l UI r Camul:l ..................... 197,119 Zl.,z.rm 411,JUI ·lllI))! I! ·1.'i.'1.i·l! 111'1 ~k'lico 1I,-INt HI.357 9, .... 10 10.1·1-1 11.II~~ IH~ I 
Tnlal t\urlh :\ml'rica ...... .. .... 89R,iOli t.IM,,AAJ 1,O?7,lH 1.25! ,.%1 1,.1.k.t .. N I I ~ . i 

EUI<Q!'E 
France .. ........................ 325.6-1-1 2IB.!79 330,8.1-1 231.767 ZR-I . .J.'\(, un Sp.,in ................ 130,4-$6 IZI,17K 162.59 t Hr,,{.oo 1 ..... ,lJI·' 1U1.(, 11 31y ............ 1K-I,393 170,H4 z·m.H.I·' 22U.612 215,212 \)7." Gum3nr ......... IJI,274 89.199 11 8,213 95.429 IlJlol-l 119.1 Cl~chos IJ\· .. ki3 37,Bi9 3Z.ZJR 39.309 3·1.130 .l7.lIiO II t.1I 1f1l1lG3t)" 71 .-I9J 51,5&{ 71N5 7-1.90') 75.1!! 1m . .! Bulgaria 31,82.1 Z-I.69M -19M3 -II,(Kt-I ·19,2Jf, 119.9 J{lImalli;l 158,6iZ 70.-120 1O.J,7-11 tlO)'JQ 9.",U' XII./( Olher EII;;;i;~··;~i;;·;;;iIlK 

Ilroduclillll ill 1927 ......... !6O,35-1 ZOI,-IOCo 271.137 2-111.3 I! llirlH! IO.!.II 
TOl31 Z; C<Jllllltil·S. 1,3.17,978 I,OU,(.I.ltJ 1~.907 1.19;,765 1270. 121 H"-I! 

AFIUC:\ 
Four [nunlries 9l,().f7 

ASIA ~5.JIZ 1()..t,5511 W).97(, W7.7.11 111).7 
Three cOllntries .lX.1.3Z7 .195.9M5 J71,1)17 31).1)\% J71,R-IU II!.! . ..! 

Tntal 35 [outllriu .. Z,7 IZ.5({) Z.U.olI.I·m 2.IXII,!q7 Z.OOl.5f1\ .1.{WI.flil) 11 .... 1 
Estimale wurlll Iliial l'uhulillJ{ 

i{uu;a allll China .... _ ................ .1.1»1.100 .1.I-IZ,00) .1..JIXI.OOJ .1 .. 117,(00 

Tho Icss mOll (,.\' lUlt! hUH til lend, the 
(ewer hi8 enemies. 

An "Old I'lllllk" i!4 1Isually n " OrM! 
Sponge. " 

MALDARI'S INSUPERABLE MACARONI BRONZE DIES 
with removable pins 

Quality 

Workmanship Service 

Satisfaction 
F MALDARI & BROS I Now an7S-ISO G.and S ..... . ., nc., NEW YORK CITY 

SEND FOR CATALOCUE uldli,h,d "0' 

." 
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Growth of the United States 
Foreign Trade in Macaroni By FELIX T. POPE 

On July 20, 1925, an article was 
lJUlIlished in COMMERCE ImpORTS 
on the world trade in macaroni, in 
which attention was called to the fact 
that from an annual importer of 1 ro,-
000,000 Ibs. o f macaroni the United 
States had become an i1ll11ort;:mt ex­
po rter of this product, and the slate­
ment was made that the United States 
had apparently gone permanently on 
an exporting basis. It is gratifying to 
note that subsequent c\'cnts arc bear­
ing out this prcdiction. ami although 
imports hn\'c shown a tendency to in­
crease to a small degree export s ha\'e 
more than kept pace with them. 

For the first 8 months of 1927 im­
ports were 2,203.0.t4lhs, compared with 
3,602,183 fo r the same period last year, 
while exports amol ,tlted to 5,480,000 
Ibs. In the minds ., f a great many 
people there is some magic signific3ncc 
attached to the word "imported," and 
it is hard, indeed, to cOll\'ince these 
people who ha\'e been using an im­
ported product for years thnt a home 
product is as good OT better than the 
inlilorted Ilroduct. It is therdore all 
the more remarkable that the Amer­
ican manufacturer has been able to 
callture and hold the American market 
against all foreign competition, . 

The accompanying table o f imports 
tn the United States and exports from 
the United States shows that imports 
have dro pped £rom 107 million Ibs. i 
1913 to 2,200,000 fo r thc first 8 ml'lIlhs 
or 19;>7. while eXJlo rts ha\'e gone from 
nothing in 1913 to nearly 50 million 
Ills. for the firs t 8 months or 1927. 

TAnLE I 
ImllOrts of !ofaaruni Into and Exporll of 

!olat":lroni from the United SIOIles 
Import. £xports 

Ihs. Ibs. 
lOll . __ .. __ .. _. _____ ,IM.500,750 

~.9IJ,621 
1918 __ .",,_ ....... _ .. _. ___ . 402,010 

$ 40,925 
1919 _ ............ ",................. SOl,551 

$101,859 
19ZO _,_ ...... _ ....... _..... 8(11.,008 

$107.I(j) 
1921 _._,_ ......... __ ........ ".. 1,587.46-$ 

$166,2'>1 
1922 ._._ .. " .. _." ..... .. " .... "".. 2,917,l(1J 7.4~,81l 

$ZJ-t,2·U $005,18-1 
1923 _ .• "_,_ ... _._ .... "." .. ,,. J ,m1,l16 1,159,864 

$219.981 $5G6.2JO 
19U . __ ..... "_ .. _ .... ,,._......... 4,5J.1 ,928 1,486,4.16 

$298,1158 $589.988 
1025 ... - .. " .............. ".......... 6~l! ~~~~ 

1926 •... _ .. _.......................... S,l25,uS B.m,6.11 
$396,151 $7I1,tZZ 

January to Au,tUI, 1921 2,lm,o.u 5,W,COO 
$2Ol.913 $156,&19 

The following tOlb,e of e~ports by 
countries of destination shows that the 

United States is slowly but steadily 
and surely making itself fdt as a rac­
tor in roreign markets and is increas­
ing its trade not only in \'olume but in 
width of distribution, going to all quar­
ters of the globe, f:or o ff Australin be­
ing numbered among our best custom­
ers, It is a well known fact that the 
more widely distributed a business, the 
more stable it is, That is, a business 
that has a great many comparath'ely 
small customers is much sounder than 
one dependent upon a few large cus­
tomers, 

America's best customers for the 
first 8 months o f 1927 in the order 
named were as rollows : 

C:lnada ........................ 1.334,000 IlJs, 
United Kingdom ........ I,o:!8,000 " 
Mexico ........................ 679,000 " 
Dominican n ep. ........ 449,000 
Austr:llia .............. ...... 429,000 
Cuba ............................ 375.000 

largest exporter 01 macaroni in the 
world, the United States up to 191(, 
hnving been her best customer. Th l' 
following table of Italian eXl)orts cof 
macaroni and the proportion going t l! 

the United StO'ltes graphically show .• 
the changes that have taken place in 
wcorM trade in macaroni in rectlll 
years, 

TABLE Itt 
Italian Eports of Maaroni, de. 

(Stlltiltic.a tli Importlll ioni ed : Exportlllions) 
Total 

Exportl , 
Yur 1111. 
1910 .. _ . .140,073,009 
1911 _ .141.9.13,691 
1912 __ I46,4JJ,721 
191J _ .. _ .. 156,509,18-1 
1914 _ 142,1XJ,J,98J 
1915 _ 98,182,14.1 
1916 ._. 36,781,JZti 
1917 _._ 5,JIl,968 
1918 _ 1,i'98,1JJ 

' To U. S. 
Ibs. 

111,1106,509 
110,522,550 
88,am,IOO 
99.052,016 
87,28Z)19 
3O.0J8.998 
14,4W,IJO 

48,501 

1919 ___ 5,412,07.1 
10M __ 12,478,918 201,012 
1921 _ _ 18,405,16-1 (a) 711,.H·1 
19Z2 _ 31 ,SSS.525 2,2.-4.1,401 
19Z1 ._._ .. 35,75-1.6" 2,713,642 
192-1 __ , 41,(()6,I86 3,0791:/XJ 

ltalian Export. of Macaroni 1925 ___ J1W;JJ11 (a) 5.529,8.19 

I I I f b b f I 
1926 _ ...... JIM9.m (.) 4;zJ1lfJ16 

Per celli 
10U. S. 
70.8Z 
11A7 
63.11 
6329 
61.44 
3059 
3916 
0.91 
0.00 
0.00 
1.06 
IN> 
7.10 
759 
7.06 

14AS 
IJ.JS 

ta Y las or years een y ar t Ie (a) U, 5 , Import data, 

TABLE II 
E~ llO rlS !ofaaroni From the Uniwl Siale. ill Thous:uul Pounds 

To 192.1 1924 1925 1926 "mos.-Jan.-Aug., Ine.. 1017 
Ileigium ................ _ ........ __ .. _ 191 
IJcnmuk __ ,, ___ --
France _ .. _._. __ , __ . __ ,_. _._, 
(iermany ._._",,_. __ .. , ..... __ . .15 
Greece _ .. _________ 10 
Irilh Free Stale ____ --, 
Il al), .. _ .. _ .. _._ ...... _ .. _ .. ,,_ .... _ 1 
Nelh~ rlandl _._. ________ m 
Norwa)' ". __ ... ,, ___ ......... 2 
Unitell Kingdom , ... _ ... _. __ .I63J 
Canalla ___ .. ___ . __ .. _._. __ 1295 
Urit ilh Hondura. _ .. __ 15 
Cuna ni~a _._ .. _ .. " .. __ •. __ II 
GLl~tcmala .. _ .......... _. __ ....... 19 
Hllndural _______ .. __ 141 
Niangua __ .. __ . __ .... 26 
P:mama ._ .. _ ...... __ .... ___ .. _ 271 
Sah'adur ___ .___ 3 
!oluico __ . ___ . _____ 890 

Newfoundlancl .......... _ ....... _ II Ilermuda __ ... ______ 21 
Barbados _ ... ____ . __ --

1frini~:t1 -a~d'-T;;j~ao"'::: -~ 
Other Drili.h W, 1_ .. __ ._ 
Cuha _" ___ "_" __ ' ___ 626 
Uominian He(1uhlic __ . 6ZS 
Ilutch Well Indin _ _____ ._ 
Haiti _ .. _. ____ . __ ._. ___ • 11 
Virlli~ hlands_._ ._ .... _,_ 10 
0 011\' 101 ___ ._. __ ._ --
Coloml,ia __ ._ .... _. __ . __ ---
F..cuadur _. __ "_,,. __ ,, __ ._ - .. -
J'eru _ . ____________ 14 
Vt'ntlueia _, ______ .. --
I1riti.h Indi2 .. _ .. ____ .- ... 
Ceylon __ ..... ___ . __ -,-
Strails SeUIt'fTlcnlS ___ .-
China ........ __ .. _._._ ...... _. ___ 15.1 
hn 2nd Madur2_ ____ 25 
H onska"g _, _____ -
Ja(l;In ..... _. __ ._ ........ _ ... __ ,_ 1~ 
Phili(111ines ___ ..-'_ .•. ____ 52 
AUIlraiia ________ . __ J51 
Ocunia . ___ .. ____ , _____ . 15 
New Zuland ___ . __ HJ 
l1riti sh So. A'rlU--. 1 
Olher countries ___ " 

TOlal ' ___ ,, ____ 7100 

58 
13 

... , 
ZSO 

I 
UM 
1100 

II 
IJ 
Z2 

ISS 
Z8 

J8I 
3 

985 
II 
19 

26 

63 
51 

1Z2 
10 

lIS 
17 
89 

7186 

-'isz 
1556 
illS 

12 

" 26 
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ECONOMY and EFFICIENCY 
Are the two factors that really 

count in business 

ONLY 

COFFARO'S MACARONI 
DRYING SYSTEM 

translates them into facta 

It saves 75% in Production Cost 
increases your daily production ami 
docs away with wastc, acidity, nnd 
any other imperfection with which 
the product is liable to b. affccted 
through lcss efficient systems. 

J. S. COFFARO & CO. 
29 Central Ave., Brooklyn, N, Y. 

The House 
of 

Perfeclion 

Always al 
Your 

Service 

Where Others Have Failed, 
We Have Succeeded. 

Il"hy not deal willI a reliable hOllse? 

INTERNATIONAL 
MACARONI MOULDS CO. 

317 Third Ave. Brooklyn, N. Y. 

A Plain 'I .. _&'III 

porn .... -
--;?"~-

.. t;. 

T .III S IIl1 s<;, lidtctl tcs til11ullial is vcry ~raliry -
1I1~, particularly hcc:lllsc it illU ~ lra tl.' s Ihl.' 
~c -.. rtler \"al,lIe of JO II I\~O :\ \ 'ack aJ.;i ll/!: 

Mac\lIllcry. Mr. I'urncr says: " A fh .. 'r t1l' l.' ralilll!: 
the ~wo ctll11l1let l.' l,ack:ll-:illJ.:" ullit s fo r juur \'Cars 
we Increased ollr ciluiplllcut an,l ili s tall l'd- f" lIl" 
more of your unit s," 

!o~r . TUrJII' r 1.:i ~·~5 h,ur I'rilld llOiI r c :\ ~"n s fur hi . '," 
le(:,llo lI o f J9 I1N S.ON 11'I C k:l ~i ll J.; 1I1.lchill \·rr-l. S I,e",1 
:--, ~lI1 a ll .H uur SII:,tce-J. W"ilo:h l :\rCll r ilt")-.I , S,·:; I. 
WIo: I erf.'r llo ll-all \' 11011 fa ctors ill profit ahl e 1"l cka ~ il1 l;. 

n ~:\l 1 Ihi .. 1"ller ;1J.;ai n. ~ ~ n ' t Ihis " OTl\"il1C i n~ C\" it! ,·",·c 
"r 1111; \ .• ~ 1t1l: " .f JO H:-:.SON .1':\(: k:t ~ ill l: ~1 :Jdli" " r )' ? 
O ur S~I,'~ I·. II J.; IIICCU WI ll ;"h'uc wit h )'011 0 11 your 
II:\c kalo: lII l.; (I rolJlelll s without charae. 

!,:" "./iUlu/uc/urr (""'rldr r tJrhllJiI'g IIl1ilJ- CrII, 
!' "'!I'" ,~(a !(~,· N(IWe/yil' Smll'l; lJtJ; Iom Util i T ilt ,,~· , " ;/~ 
"!Y ,HId LmwII Mll d twrs ( I,· jllt IIr t.·ill"' III .·'" I""'lIli,· 
C.lr' tm F .... I/ ,·rs); IflfI.r Wrart rrs Ilud L"/,/Ssill,' /I"UN "rJ 

JOHNSON AUTOMATIC SEALER CO., LTD. 
Battle Creek, Mi<.h., U. S. A. 

N ... Yo,lo. - lO Ch"'~h 51 . 
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School Day Luncheons 
Macaroni m:lde from all durtlm scm · 
olina, with no inferior flour :ldded, i:­
of clear amber color, is fIrm and 
smooth when cooked, and hOlS the rich 
flM'or of the high protein durum wheal. 

By Detty Crocker 

Radio Talk Over 18 Broadcasting Sta­
tions on Value of Macaroni Prod­

ucts 81 a Food for Growing 
Children 

1 CUll uncooked mllc:lfOni cui in inch Jliccu. 
2 CUIII cooked I llinadt 
2 tahlupoon. huller Williams Elected Director 
2 tablt. JlOOn. kitchen luted flour 
I CII\I milk 
~ tUSIlOOn salt 

At the Olnnual meeting of the A!!!ericall 
Grucer}' Spccia!t)' Manufacture:s asso· 
ciation the latter part of October iu At· 
lantic City, James T. WiIIi:lms, presitielll 
of the Crc:lmette company, Minneapoli~ . 
Minn., was honored by election as di · 
rector of the organization for a teml IIi 
3 yea rs. This is the sccond time he ha s 
been so honored. Henry Mueller of C. 
F. Mueller company, Jersey City, nlhl 
president of the National Macaroni Man· 
ufacturers association, I'efused to stallil 
for reelection as director on cOl1ll'letiol1 
of his J yea r teml. 

Children, I;ke growllupS, hate mo· 
notony in food. It is important that 
we gi\'e them the right kind of food for 
lunches because, if children :Ire poorly 
nourished at 1100n , they eat ellormouS 
suppers ilml then do not sleep so wcll. 
H they rush off to school without cat· 
ing much lunch. the)' usually spend 
their Jlennies for ealllly, which is not 
as good for them as nO:1rishing, simple 

food. 
One of the best foods to meet these 

needs is macaroni. Although in the 
past it has been slighted by t\mcri can 
c?oks. macaroni and spaghetti dishes 
arc becolllin~ more and more popular 
as we learn more about how to prepare 
them. We now know that the fornl 
which gives us greater food \'allle for 
its cost then any other is macaroni . It 
has a hiGh percent:lce of starch for heat 
and energy, but also a remarkable por­
tion of protein to huild tissues nnd is 
a concentrated food without lilly waste 
or water content. If mothers want tn 
he economical, they should serve it tn 
their growing children often. This is 
casy to 110 anti yet keep to our rule of 
\';Iricty, because there arc literally hUll' 
tlreds of good macaroni llishes, and it 
\'an be comhined with so lIlany other 
ioods to ad \·antage. 

Easy To Digest 

2 CUll' cooked ham. 
Cook the macaroni in 2 quarts boil· 

ing salted water about 15 minutes, un­
til tender. find drain. Chop the spin­
ach . season, press into buttered ring 
mold. Place o,'er pan of hot water an.l 
keep hot "ntil serving time. Make 
white sauce using butter, flour, milk 
and seasoning, adding egg yolk. Add 
the ham cut in fmc picces to the white 
sauce. Remove the spinach ' to a hot 
platter, surround with hot cooked miLe­
aroni. This will make 6 sen,jngs. 

or course you do not need to steam 
the spinach in n mold. You can get it 

\"Cry nice effect hy lliling the spinach 
in a mound ill the center of the platter. 
then placing spoonfuls of macaroni 
"Oil slloonfuls of the creamed ham "I· 
ternately around it. 

Serve with it good bread and a glas:;. 
o( milk. and (or de sse rt. a combination 
of fruit s or (ruit sauce and plain 
cookies. and ),011 will he gh'ing your 
children the :uh'antages of a well bal· 
anced me:ll. 

Use Plenty of Water 
One more l)recaution about cookiug' 

the macaroni. De sure to place it in 
plenty o( water, ha\'e it boiling \·io· 
lently and kecp it boiling rapidly until 
the macaroni is tender. This will swell 
and cook the starch cells properly. 
The time of cooking will depentl on 
the kind of macaroni used. Some of 
it is made with thick walls. while 
o thers :ue thinner walled tubes. Ii 
cooked too long aher it becomes len· 
der, it will begin to lose its shape :l.I1d 

f1 ;l\'or. 
If you want to be as enthusiastic 

aho!;t macaroni and spaghetti dishes 
as the Italians are. buy the best maca· 
roni made (rom durum semolina. 

Thc 1927 cOllvention of the specialty 
men W:lS a success ful one both frum 
point of attel1liar.ce and business trans· 
acted. Close r cooperation between lIIan· 
ufacturers, distributers and consume rs 
was the kcynote of the meeting. Unfair 
compttition and illegal practices Wl.'r(' 
condemned and sci! regulation appro\'ell. 

H. D. Crippen of the non Ami COlU' 

p.lny was elected president. H. R. 
Drackett of tilt' Drackett Olemical com· 
1-"'I1Y was nameu first vice pr~sidt!Ot , J . S. 
Goldhau", of Fcls & Comp:lny scc(lwl 
vice presillcnt, amI George D. Oles, Jr .. 
IIf Hills Brothers company is thirt! \'i~t 
president. Louis McDavit of ColJ.::ltl' & 
Company was elected trcasurer ami II. 
F. Thunhorst and C. W. DUlin were ap' 
pointed secretary and counsel resrll: C' 

tivel)'. 
The directors arc C. Francis o f thl' 

Post Products company, W. J. Utult r· 
wood of the Willi:!.m Underwood com' 
pany, L. W. Mitchell of Parsons Am· 
mania cOlnp..lll)" Jamcs T. Williams " j 

Creamctte COlllpall)', F. E. Barbour "I 
the Ueechnut I'acking C0I11I),,1I1Y. C. II . 

Knox of Knox GcI:!.tin com pan)" a1ll1 
Proctor Cur flf the Shredded Wh,·al 

(omran), .. 

Also it comes to us (rom the manu­
iacturer in so man)' different shapes 
:and forms-macaroni, in the long tubes 
'Ir cut short (called elbow cut). in 
..;maller tubes of sp~f;hetti , or vermi ­
..:elli still finer, noodles :lnd many 
. )thers. Shell and alphabet letters 
lIlade from macaroni :I re always pleas­
ing tu children. Uecause of its food 
:alue and hec;\\lsc it is easy to digest, 
haby specialists recom11lcml it as an 
.:xcellent food for children from one 

:'ear 011. 

Ham. Spinach, and Macaroni 
I have figured nut some sc hool day 

tunch mellUS using thi s marvell/LlS (0011 
hec:\Use it is easy t o prepare ami gh'cs 
a wonderful chance to usc l'P lefto'·ers. 
Un Tuesday when there is only a 
liny hit n£ ham left and a CUll of spin­
ach carefully l)lanned for when it was 
l'C}()ketl ror Sunda)' dinner, I would 
make Creamed Ham in Spinach Ring 
with Macaroni . Here :" the recipe : 

Durum is the n:lme of the hard wheat 
grown in the northwest which con­
tains an unusually high percentage of 
protein. \Vhen the durum whea ' berry 
is ground coarsely it give~ us :I meal 
which is amber in color and resembles 
cornmeal. This is semolina, which ilO 
the ideal meal (or making macaroni 
p3ste. Macaroni made (rom ordinary 
wheat flour is very different. The flour 
(orms an unpleasant sticky coating 
whell it is cookeJ . and the macaroni 
tubes collapse and adhere together. 

Among the macaroni finns represelli.:.1 
:lnd l)"uticularly at the cereal secl i.JU 
.:roup, in which matters of great r·m" 
cern to the husiness were considered. are 
the following : C. F. Mueller company 
of Jersey City, by Henry Mueller: 
Ueechnut Packing company of Cana' 
joharie by F . E. Daroour; Crea1l1d1e 

com!)"lny of Minneapolis by ]anH's T. 
Williams j TI laringcr Macaroni compall~· 
of Milwaukee b)' F. ]. ll1aringerj Skin· 
ner Manuf:l.cturing company o( Olllaha 
by Eugene Skinner, :lnd Foulds Millinc 
company of New York by C. S. Foultls. 
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From 

Am ber Durum Wheat 
STRONG al1d UNIFORM 
alld of a WONDERFUL 

COLOR 

for Quality Trade 

Crookston Milling Company 
CROOKSTON, MINNESOTA 

THE NEW ELMES' SHORT CUT PRESS-­
Gives the greatest return for every dollar 
, . . J\I!1lmilelic.'l1 or func), cut goods Illude nny desired thickness 

\ nnable spee;1 tfnIlSmi:-;slOll. More speeds. Finer "djllstmcllts. llytlrnlllic IInti auxiliary packing cylilllicrs. bruII ?c bruslll'd . 

Dough tcmpercd by heating' Ile\'icl' fur hot water or stcam. 
Cyl!nder. outlide packed. No dl,mantling to repack cylinden 

I hgh undlo\\' pressure pump. Valve lift . Speed regulating valvc. 

.LlT n .,It "/>IT O' 
HYOII"LlLI(: "",,(:III/>IfIlY 
1/>1 uu; II ID Y'''"' 01.0 

""",", Y [L"" U r"tssu 
IIUILT 0'1 ' " ' 0 Y'.'" 
"'0 0 ... ,,' m Ust l OD"Y 

SOLO WITII Tin: AND WOnKMANSlIlI' 

. C~IARLES F. ELMES ENGINEERING WORKS, 213 N. Morgan St., Cilic~go USA 
N .... \ OIlI. 420 Lull'll to" ""',, T'kJ,hon~L ... lnilt"n 4:10 N' •• \ 'Olk e l""- ".fl. '" L I . - ' • • • ~_. ' . _" "",,& I\j/Wn "u .• I'hu" g L • • b'M'OO I::: U 

·11 
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Patents and Trade Marks 

A monthly review of patents grant· 
cd on macaroni machinery, of applica­
tions (or and registrations of trade 
111arks applying to macaroni products. 
During Octoher 1927 the following 
we re rcportell by the United States 
patent office: 

TRADE MARKS REGISTERED 
Only one trade mark was rccislercfl 

in October. 
Milano 

The primtc brand trade mark of 
Joseph M. Zaccaria. duing business as 
Zacca ria ~ Company. Chicago, III ., (or 
usc 011 alimentary pastes and SIJaghctti 
sauce. Application was filed March 
12, 1927. and WaS granted Oct. II, 
1927. T hi s registration is not subject 
to OPllOsition. The trade mark con­
sists c f the trade name in heavy black 
script letters. 
TRADE MARKS APPLIED FOR 

In October, 9 applica tions (or regis-
tration of macaroni trade marks were 
madc and dul)' announccd hy the pat­
cnt office to permit filing of objections 
thereto which must be made with in 30 

days of date of publication. 
Pilgrim 

The IIrh'ate brand trade mark of the 
Manhattan Wholesale Grocery com­
pany, Pro\'hlcncc, n. I., for usc on 
maca roni and a long list of other gro­
cery products. Application was filet! 
Aug. 6, 11)27. and published Oct. 4· 
1927. Owners claim usc since June 
25, 19:ZS. The trade mark is a fanciful 
figure of an carl)' Pilgrim se ttler doing 
sent ry duty in front o f a block house, 
protecting a white settlement against 
I ndian att ack. Aho\'c the figure is thc 
trade name " Pilgrim." 

Wonder 
The trade mark of the Feeser Mac· 

aroni company. Harrisburg, Pol., {o 

usc on a limentary paMes. Application 
was fllet..l Aug. 12, 1927, and l'ublishet! 
Oct. II , 1927. Owners claim usc sinCf 
July 30, 1927. The trade mark is th ' 
trade name "\Vonder" in an clongatc" 
ficlt..l of hlack. 

Eggmac 
The trade mark of the Feeser Maca­

roni co mpany for usc on alimentary 
pastes. Application was filed Aug. 1(, 

1927, and published Oct. II, 1927. 
Owners cl aim usc since July 30, 1927. 
The trade mark is the trade name 
"Eggmac" in fanciful, decorated let­
ters. The bottom line of the letter 
liE" is extended to unde rscore ihe en-

tire word. Just above th is is the 
phrase "Egg Macaroni Delights" in 
small type. At the bottom of the trade 
mark is shown some elbows or short 
cut macaroni. "The drawing submit­
ted is lined for yellow. No claim is 
made to the words 'Egg Macaroni' nor 
to the repr~sentati on of th e goods, 
apart from the mark shown in the 
drawing." . 

Leibnh: 
The trade mark of H. Dahlsens 

Keksrabrik Aktiengesellschnft, Han­
over, Germany, for usc on ali men tar), 
pastes and other grocery )lroduct~. 

Application was filed Dec. 2, 19:z6. anti 
JlublisheC: Oct. 18, 1927. Owners claim 
usc s ince July 14. 1&)7. Trade mark 
is the trade name in black type. 

Eg,-Aroni 
The trade mark of Jolicl Macaroni 

com pany doing business as th e Ne,\~ 
Macaroni company, Joliet. III ., for usc 
on alimentary pastes. Application was 
fIled Aug. 20, 1927, and publishcd Oct. 
18, . 1.927. , Owners claim usc since 
April 7, 1927. The trade mark is the 
trade name in heavy black type with 
letters increasing in size at both ends 
of the word. 

S.nr Bird . 
The private brand trade ma rk of S. 

Kahn Sons, Inc., E vansville. Ind., for 
use on alimentary products and other 
groceries. Application was filed April 
9, 1927, and publish~d Oct. 2S, 1927! 

Owners claim usc since J I·1
\" 20, 192(,. 

The trade mark is the t ' .ving (I f :t 

bird perched on a flowery twig. Abnn­
it appears the trade name. 

Time O'Day 
, The private b~and trade mark ni 
Jordan Ste\lens company, Minneapolis. 
Minn ., for usc on macaroni product !' 
Application was filed June 13. 192i· 
and published Oct. 25, 1927. Owner~ 
claim usc since March 16, 1927. Till· 
trade mark is the trade name appear · 
ing over the drawi ng of the face of ;, 
clock with the hands indicating tlH· 
hour as 6:15. 

Leaning Tower 
The private brand trade mark oC t: 

Italian Importing Company, Inc., Spit 
kane, \Vash ., for usc on macaroni an 
other foods. The applica.tion was flk 
July 14. 1927, and published Oct. 2.: 
1927. Owners claim use since Feb. 1. 

1927. To the right of the trade nanw 
"Leaning Tower" is shown an inser' 
of the leaning tower at Pisa, Italy. 

Skinner with Jack Agency 
The Skinner Manufacturing com­

pany or Omaha, Ncb., maker or Skin­
ner macaroni l)roducts, has placed it s 
·ad,'ertising accou nt with Stanley H. 
Jack CompallY, Inc., Omaha ad"ertis­
ing agency. Though some newspaper 
space will be used the major part or 
the publicity will be carried on through 
se lect~d magazines. 

BELL RINGER 
Pri(I Wi •• " lohmillla 6;1 

Frank DeAngelis, R. DeAngelis & Co., Philadelphia 
• 

TAKE ANOTHER SHOT 
There have been "Bell Ringers" of humor; here's one 

of good common sense: 
.A. Nalll,alill divid,d an aqll4,illm wilh " clea't,ll/ss 

parISI/on. H. pilI a 1m" bllSl in OIU IICIiOlI and minnowl 
in Ih.olhlr. 

Th, bass l/ruck '1111') Ii",. a milmow approach,d Ih, 
t,lal1 parlilion. After thm d(l;11 of frllitltll Ilingin!,. 
which n,md him Olll;! brllilll,. I" "a"d hil .fforts and lub. 
limd on th, food that wal dropp.d in. 

Then thl Natllralist remolild t'" t,11IS1 parlition. Thl 
minno:IJ1 Iwam all arolll,d th, bass bllt '" did ""t Itrilu at 
a lint,l, om. H, had b,m .thorollt,hl;! lold 0/1 th, id,a that 
bmimss wal bad. 

ThI" il a mo,al,if on, il n .. d,d,and thil il it: Talu 
anot"', lhot at t'" blllSl parlition. Ma;1b, it isn't thl" 
any mort! 

\ III 
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OUR NEW BRAND 

-/-40 Las-

COLUMBUS 
.~ .-.. 

i~\) : '. 
, ~, . 
~, 

.~~:' . . ........ -
SEMOLINA 
COMMANDER MILL (0. 

NI""EAPOLlS, Mill". 

. GIVE IT A TRIAL 

Commander Mill Company 
Minneapolis. Minnesota 

:.:!f.wd Macaroni requires good Cheese" 

LO.CATELLI 
REGGIANO 

Genuine Pecorino Romano 

The World'. L~ad;n, Brand 
lor oUer 50 y~ar • 

Locatelli Grated, Finest old 
Reggiano Cheese grated and 
packed in our own factories in 
Italy. Imported exclusivcly in 
original 2 oz. boxes, 12 boxes to 
a carton. American trade partie. 

ularly will find it most 
convenient. 

MATTIA LOCATELLI NE;;.~?hRK 
, 24 V.rlck Street. (Lotttelli Bui1dinl) 

II 

WOOD 
BOXES 

Our own manufacture from 
cutting of the tree to loading 
of the ready-to-assemble box. 

Our materials --- Gum and 
Cottonwood, ideal for meet­
ing the essential needs of 
food packers. 

I, Odorlen 
2, Clean, pleasing to the eye 
3, Nail·holding texture 
4, Great carrying strength 

Inlet i. actual appearance of finiahed 
two.pl~ce boltom. 

Help us keep cost down by 
avoiding unnecessary speci­
fications which are always 
part of price to consllmer. 

We solicit an opportunity of fi~urin~ 
on your wood box requirements 

ANDERSON TULLY CO. 
Memphis, Tennessee 

Good Wood Bmres 

J-l 

.. ~ 
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Young Manufacturer Dead · 
In the \'ery prime flf life and just 

wh en the zenith of hi s business ca reer 
. apparcntly hall been rcachell, Hoccu 
Sa rli, president and gencr;,) manager nf 
the Kansas City Macaroni & Import­
ing company , Kansas City, Mu" passed 

away on Oct. II, 1927. In his death 
the industry lust illl, in't re l'itl Icader 
alld wise counsclor, his firm a keen 
l'xecuti\·c. 

Mr. Sarli was Lorn in 188.J in An zi, 
a prodnce of Uasi licata, Ital y. There 
he spen t his early lire, receivi ng a pri · 
mary .-and second ary cllucatiun whi ch 
litted him fur the successrul Lusiness 
career whi ch he W:IS later tu enjuy. 
Being o r an adventurous spi rit he mi­
grated to the Unit cd S ta tes ;. t th e age 
of 19. 

It was in Penria, III., th at he first 
rnund employment in thi s country 
with his bro ther in a bakery. Allpa r-

en tly he was di ssatis fi ed with the op­
portunities th at existed in Peoria and 
becoming lairly well aC(lllainted with 
the i\merica n language he went to 
ChicaGO, where he fuund ellllJloyment 
with a larl-:c Italian importing com-

pany. He first worked as a clerk, ab ­
sorhing ~nll studying details of the 
IJusiness, information wh ich later stuOII 
him ill good stend. His energy and 
de\'utinll earned him n promotion tn 
the position 01 sa lesman (o r his firm, 
While empluyed ill that capacity he 
tr;I\'cleIJ cxtensi\'dy through (elltm! 
anti western United States, making 
rri ends e\'erywhere, 

The eCllnomic growth a nd busi ness 
nplKlrtullilies of Kans;ls City, toge ther 
with the Ulany business .lUd personal 
friendships estahlished there, caused 
him to se \'er his cOllnection with the 
Chicago firm .md to head 3 group of 

Kan sas City· businessmen in organh 
illg the Kansas Ci ty Macaroni & Jill 
porting company. T hi s was in 191.: 
shortly nftcr his marriage with Mih 
Lena Uasilc. 

Mr. Sarli he('ame preside nt and C'~' I1 ' 
ernl manager uf the new co ncern, ta l. 
iog up his duties with leal and el l 

thusiasl11. The manufacture of mac" 
roni products began in n small -way 01 1\01 

were distrihuted locally. The busilll' ... 
prospe red and 50011 ou tgrew the li lll 
ilcd facilities of the plant, I11nkillJ£ 11 

necessary within the short intcn'al Hi 
8 years to make J large additions 11 1" 

til today the plant is one of the larg t'~ 1 
in the central part of the country, 
Under Mr. Sarli 's untiring e rro rt s aud 
r,uc capacity (IIr work the prosperit y 
o( the cOlllpany continuell anti in 19.!.! 
it was consolillated with the Ameril',111 

L Beauty M<lcal l'ni cOlllpany of Dcn\'l'r, 
Col. N'a turotlly Mr. Sarli Lccamc ptl."s, 

ident of the cunsolidated c0ll1 panil'5 
whuse business expanded to cover Iill' 

entire central states .tntl the (ar wc:'> t 
sections of the country, 

The great activity and energetic 
spirit. hnwc\'er, was given <It the ex· 
I.ensc of hi s health. L.lst i\ pri l III.' 
su lTered an attack of lnOuenza from 
which he only fJ;!.rtially recovered, his 
heart being lelt in a weakened cundi · 
tion. A changc u( climate was recom· 
mended nm\ Mr. Sa rli went to Cali · 
fo rnia fllr thc summer. lie returne,1 
npl'.-a rclltly in guod healt!1 hut sulTen',1 
a rcl.-apsc that hruught ahout th e eHl I 
Ilf a Jlrollli sin~ li fe :I t the :IKe o£ un ly 

43· 
Mr, Sa rli is sun'i\'C1i hy his wi fe ;lIul 

2 children, Hllse aGe q and Halph ;.;.:e 
tn, also 2 hruth ers, Faust Sa rli of I 'l" 

ori a, 111.. :tnel Emil Sarli uf K;!.II ~ ;I S 
City, 

A "hard boiled" guy ill only f\ I.INI 
that. i. "half IMketl ." 

Pacific Company 'to Advertise 

An adverti si ng cam"aign to n '." h 
distrihuters in its natural t e rritor~ " f 
distributi on will be conducted hy Ille 
I'aci fi c Macaru:li Manufac turing t" , 'u, 
pany of Los Angeles, Cal. It will he 
in the nature of a tcst campaign ill the 
Los :\ngeles papers through the Los 
Angeles agency uf Emil Prisacher .'\: 
S talT. Publidty will be g ivcn to I hi~ 
firm's Gold Meda l brand of macar,'ui. 
spaghetti and egg noodles. 

A lot. of lalel arc made Leeouac com· 
petition i. asleep. 
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BUHLER BROTHERS' for 
Works at Uzwil, Switzerland 

The Long Good. Dryer Model Q. P.-IV 
Capacity 13S0 lb •• 

D. & E. Kneaders 

To The Trad~. 
We Wiih ' 1"1 announce th:1t .... e a re bu ild:ng Q l"Oml'lclc 

line of Pres5CS {both sere"' anl1 h)'llrau!ic} Kncnllcn, ~lilctA, 
etc., allO lh:u "'0 clln furn ish Ilny repllirs 10 W.ho" m:u::hin. 
ery now in use, 

You r inquirics Ilfe IOlicited and " 'i11 be gi\'en careful 
and prompt attention. 

YOUI"II very truly, 

DlF.NI~I.T &- F. IS'~N IIAHDT. lor. 
R, P. IJOGGS, S3les Manllger 

D1ENEL T &: EISENHARDT, lac. 
1304·18 N. Bow.rd Strul 

PlltLADELPIIIA. rA. 

E,Iabll.hed Ouer 50 Year. 

"Q l't" ua I Y 

The BUHLER 
Long Goods Dryers 
Perfectly slraight goods. 

Absolutely even drying in every part of the 
Dryer. 

No heating necessary. 
Perfect regulation of the air currents. 
Shortest drying time. 
Small power consumption. 
Highest efficiency. 

For 1"/ormalio" plnlr alAr 

Th, H, Kappeler 
Sol. DI.trlbutor ror Buhl., l\.bchlnrry 

NEW YORK OFFICE, 41 Whit,h.1i Str .. t, NEW YORK CITY 

PER PASTA PERFETTA 

Usate! 

"Meglia Sema/a-Nan ce ne" 
Guaranteed by the 

Most Madera Durum Mills ia America 
MILLS AT RUSH CITY, MINN. 

I 
t 
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Resolutions on Sad 
Loss of Rocco Sarli 

At the New York meeting of the 
hoard of directors of the National Mac­
aroni M.1I\Ufacturers associatior., Dc· 
tohe r 21, J92;. the secretary announced 
the sad 1055 of Hoceo Sarli, president 
or the Kansas City Macaroni & Im­
porting company and leading member 
of the National Macaroni Manuractur· 
crs associa ti on, The sec retary was in· 
st ructed to prepare suitable resol utions 
III he spread on the minutes o f the 
meeting and 10 he sent 10 the family 
of the deceased member and to his 
firm. The resolutions suhmitted and 
atiflptl.!(1 were as fullows: 

1JI1IENE.rIS, God in his inflllite wis­
dom saw jit to rem a rc from all earthly 
ca rl'S our respected fell ow manufac· 
turer, Mr. Hoeco Sarli, president of 
the Kan sas City MacOlroni & Import· 
ing (III1II':llIy illld loyal member of the 
Natitlilal ~lac;lroni Manufaclurers as­
sociation, while in t';e vcry prime of 
hi s life and r;lt:ing a most stl('ccss ful 
illture, ami 

WI/ENEAS, in hi s dealh the In­
Ilustry has Inst a wise cou nselo r aTllI a 
firm supporter of all its progressive 
ac tivit ies, therdore he it 

Nf:'SOI.VED, thai we, the Board of 
Directors tlf the National Macaroni 
Manufacturers association, voicing the 
sentiment that prevails in (lur organiza· 
tion and in the whole Industry, express 
ou r regrets over the ~ntimcly departure 

of this prim ising bussiness man and will­
ing coworker; and that we extend our 
sincere sympathy to the bereaved family 
and to the member coml';II1Y which 
which he so firmly founded :lml ably 
man;aged, 

National Macaroni Manuf;acturers 
Association, 

Henry Mueller, 
Attest: President. 
1\1, J, Donn:l, ~ccret;ary, 

Personal Notes 

Coneratul.tiona 

The secret is out. Macaroni manu­
fact urers have heen wllndering why 
:\ , J, Fischer, manager uf the durum 
department (If Pillshury Fluur Mills 
company, has been keeping so close til 
Minnenpulis uf late. Last month ;1 

daughter was born to Mr. and Mrs, 
Fischer and all arc fine, Modest Joh n 
says that wife is desen'ing congratu ­
lations, Just like him. 

"Remember" 

Mrs. Jilllles T. Williams, wift: of 
. Creamette" \Villiams (If Minneapolis. 
Minn., who thrilled the macaroni men 
at their convention last June, likewise 
thrilled the specialty men last month 
at Atlanlic City by her beautirul ren­
dition of that wonderrul song "Remem­
ber," Maybe she'll consent to fa"or 
us again in Chicago next year. 

Editor Admit. Defeat 

John Ibvarino uf RavOlrino & 
Freschi Import ing .,Ilt! Manufacturing 
t:umpany. 51. Louis, Mo., popular and 
gracious director of the National Mac. 
aroni Manufacturers association, wired 
·Secretary M, J, Donna last month his 
rca sun ror not being able to atteml the 
directo rs meeting. The message reall: 

"Arrived , a hale and hearty hoy, 
100 !)Qunds. All well. Can you 
heat it?" 
Stumped I Naturally sen t mngrat · 

ulations. 

Recuperating at the Springs 

Frank L. Zerega of A. Zerega's Sons, 
Brooklyn, N. Y., one of the oldest 
macaroni firms in America, is sojourn­
ing at Hot Springs, Va., for his fall Vii­

ca ti on. He expects to return to his 
duties about the middle of thc month. 

Flour Man, A Yisitor 
Mr. and Mrs. H . S. Pearlstone of 

New York paid a surprise visit to the 

headquarters of the National Manu . 
facturers association last month, Mr. 
Pearlstone, well known flou r broker iu 
the cast, had mutored to 51. LlUis I " 

meet "the missl'.3" ami they were t:n 

route home by way of the Great L,kl" 
route tn Niagara Falls, 

A Family Trait 
John S, I'illsbury, vice I)resident '.1 

the }'illsiJury Finer Mills company , i 
Minneapolis, has been elected Ilrl' ~ , 
dent of the Minneapolis Chamber . ·i 
Cunllllercc, being in the third gene) .L · 

tion of his family elected to that hi lo!h 
position, His grandfalher was prc ~ i · 

dent o f the Chamber frOIll 1M3 to 1"'-'.; 
antI Iii" father from 18g3 to .&;... 

The consistent advertiser clip, Ihl' 
coupons called good will, 

The advertiser', saltsman .pends 
most of his time closing the orders; 
the other fellow in locating the pros· 
pects. 

WANT ADVERTISEMENTS n,. unl, per word .. eb In .. ,Uon. 

FOR SALE 
MACARONI PRESS 

A',"od New 
BARGAIN 

OWNER, CIoN o( Mlen-onl Jou,nll 

FLETCHER • EICHMAN & CO. 
Ia,.orten.' 

UZaIty Brand" E"Noodle. 
(r",. CII"""~,, r.", 

.. ,.c.IID,,,loctd'u "00II1 .. 

PURITY - COLOR - Solubility 
"'I 1I.,.,...a,.1II' I" """in_w 

1435 W. 37th St. CHICAGO 

A. ROSSI & CO. -- -- ---' 
MaCll1)ni Machinery Manufadum 

---
Macaroni Drying Machinc5 

That FooITbo W ........ 
~ 

387 0...4 .. , _ s.. Fr..w... Cali!. 
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Cheraw Box Company,111<. 
Seventh and Byrd Streets 

Richmond. VIralnla 

SATISFACTORY 
Wooden Macaroni Box·Shooks 

NOTE-Our shooks arc made from taste. 
less and odorless gum wood. 
Sides, tops and bottoms arc full 
one-quarter inch thick and onc 
picce. All ends arc full three· 
eighths inch thick. 

The Perfect Egg Yolk 

Fresher in Flavor 
Deeper in Colo,. 

Jo-Lo 

Certified American Dehydrated 
Spray Egg Yolk 

JOE LOWE. CO. INC. 
lI17 South Alhl&nd Au. 
CfUCAGO. IlL 

au.h T -ww Bid, .• 
BROOKLYN, N. Y. 

1100 Mat .. St. 
LOS ANGEl..ES, CAL 

5.7 W. l.oCDblfd 51. 
BALTIMORE. MD. 

DURUM SEMOLINA 

CAPIT AL FLOUR MILLS, Inc. 
MINNEAPOLIS SAINT PAUL 

MINNESOTA 
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The President's Column 
A Thought lor November 

"It is lIot enough that goods arc made, a dl!mand for them 
must also be ·made."-Caivin Coolidge, 

Yes, we all make good macaroni products, and we sell a 
goodly portion of our output. What we need is a demand for 
the surplus that most manufacturers ha\'c to worry about. TIle 
"American Way" of creating this demand is by judicious ad­
verti si ng. Let's try it. 

• • • 
The Proof 

"The proof of the pudding is in the eating." An activity 
should he judged by what it promises and does. Give it a 
chance to prove its worth, 

We have a fire food. Lei's tell this to the world. Hdp 
put it on the American table, properly prepared. TIle rest 
will take care o f ilseH. Support the national cooperative pub­
licity plan. 

• • • 
Faith r nd Dollare 

I earnestly recommend tlut ' you read once more the Na­
tional 'MaCaroni Publicity Ccmmittee's proposal al1ll. pbn as 
out linetl in the Secretary's leller to the entire Industry on 
Novemher first. 

Here is a most progressive step forward , taken ani), after 
months of study and planning, and unselfishly proposed. 

Macaroni products need more favorable publicity. 
Somcone mu st finance the proposition . Who but macaroni 

manufacturers can properly he expected to do it? 
Someone mu st ham.lle the whole affair. Who better than the 

originators of the plan, men who have given liberally of their 
malic), amI lime in devising it? 

Fellow manufacturers. we must have FAITH in the Pul..­
licity Committee, CONFIDENCE in the plan and trust them 
with our DOLLARS. 

• • • 
An Epitaph 

In the langunge o f :t well known b:lIlker-
"There arc many tombstolles in the ilusincss Graveyard on 

which l11ight be written: 
"'/\ good product, wcllmatle, well sold, nUT little known 

bccnusl' poorly ad\'crtised.' " 
• • • 

An It Need. It. a Start 

Evcry good thing must have a beginning. We have done 
much talking about cooperative aJvertising. We all agree 
that it will do much good, So why hesitate ? Help give it the 
right start. 

The Secretary's Column 
A November Hit 

A liberal sUhscription to the Natiollnl ~I"carolli Puhliri h' 
Fund made now will give you anothcr thing to he thankft;\ 
for on Thanksgiving Day. 

• • • 
The Faithful Percen ~o:n 

Nothing could be attempted, nothing he done, if :tn nctL\'ity 
de(>Cnded upon 100% support. The more progressivc (JIIl'S 

must unselfishly carry the load till the othcrs sec the light. 
There arc m:tny who always talk favorably, hut "money talk" 
is a strange language to thCl1I, O verlook their attitU!lc 011111 

think of this: 
To those who talk alltl talk ami talk 

Thi s proverh should appcal! 
"The steam that hlows the whistle 

Will never tum the whl'cl." 

• • • 
Advertising Creates Buainelll 

According t~J the dictionary-advertisinG' means "Jo turn the 
attcntion of others to"; " to allnounce, Jlublish ." 

As an industry it is gcncraliy conceded ·that\ \·c havc faik !! 
miserably in "turning the attcntion of others to" macaroni 
products to the extent rl'tJui recl. We have not "puhlishl'l l" 
to the world in convincing argumcnts the trlle vallie Hi Ih i ~ 

wonderful food. There has I}(cn suLlIIilted a plan fflr (luil1 ); 
this that should have your moral and (mancial SIlJlIKlrt. .\fl' 
you with or against your fellow marufacturcrs ill thi s \111 ' 

selfish endeavor to Jluhlish the true facts aJ,out macaroni pn 'll­
u..:IS? 

• • • 
The Get-Together Spirit 

Every little felillw, pulling in his little selfish wa)" 
Independently and selfish in his purpose through the tla.l ­

Stdfe amI friction, counteraction o f emlcavor eyery hoUl ­
Gel united, pull lugcther, that's the policy or power. 

Half a hundred individuals singing each his littlt- hllh'. 

In his J>(fsonal pct pitch, and there's a Babel prelly SUClII ­

Get in hannol1Y alltl rhythm and the mighty son!! will ri ~\' 
With a throll lind tI,"ill allll om'ness that \"ill shake tl1l' H'r~' 

skies. 

It's cooperation hea •• t that the miracles can show. 
It's the get-together spirit that will make the mO\'el1ll'lIt ~11 : 
Yield a little. take a little, put your shoulder to the whn-l. 
All together! " Pull together," carries thruug-h the IJiggt')t 

deal. 

JOHN J. CA V AGNARO 
Engineers and Machinists 

Harrison; N. J. U. S. A. 

Complete 
Equipments 

Accumulator 
Systems 

N. Y. Office and Shop 

255-57 Centre Street 
N.Y.C. 

No. 222 Prell Special 

Sper1alty of. 

Presses 

Kneaders 

Mixers 

Mould Clea ners 

Cutters 

Brakes 

Moulds, Etc. 

in 

All Sizes 

up to the 

largest in use. 

MACARONI MACHINERY 
'Since 1881 

I 
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:\s the oldest millers of durum wheat, we have 
had the longest experience in supplying prod­
ucts for macaroni making. This experience is 
reflected in the exceptional quality of Pillsbury's 
Semolina No.2 and Pillsbury's DurulIl Fancy 
Patent. 

A lh~n)' 
AllulI ~ 
AlI",,";o 
Ihalllm u, . 
1I ... IIlA 
lJuthalu 

Pillsbury Flour Mills Company 
" OItIt'H ~ l l1h" ~ 0 11)11'11111 \\ IU' :I'" 
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